—
Lord Coe
Chairman of the British Olympic Association

‘‘

‘‘

During my ‘Journey to 2012’ fundraiser
for the PSP Association, Golden Goose PR
impressed me with their hard work
and professionalism. The publicity they
generated for the charity before and after
the event exceeded our expectations.

Rocking Horse Club

We stole the show
at the Jubilee

PM: NO REGRETS
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By Victoria Ward

A FORMER Army captain felt he was
“untouchable” after police failed to prosecute him for two rapes and one sexual
assault, leaving him free to go on and
rape his fourth victim, a court was told.
Brian Witty, 41, was jailed indeﬁnitely
as a judge described him as a “demanding, frightening and determined rapist”
who posed a very real danger to women.
The father of two was arrested and
questioned after all three attacks but
managed to escape charge for 16 years.
Judge Nicholas Price QC said yesterday

that had Witty been successfully prosecuted at an earlier stage, he “may well
have not have been free to commit these
later serious offences”. He said: “Justice
has been for too long delayed.”
Lisa Longstaff, of Women Against Rape,
criticised the police and the Crown Prosecution Service for failing to charge Witty
until his fourth victim came forward.
She said if sex offenders managed to
escape prosecution they felt emboldened
and able to keep “getting away with it”. In
Witty’s case, she said: “We have to assume
that it was because of who he was socially.
He was well spoken, had a military back-

ground and they believed his word over
Brian Witty, a
theirs, which is devastating for the victims.
former Army
People slapping themselves on the back
captain, avoided
need to look at the way things are done
prosecution over
for the future.”
three previous
Witty had attacked his ﬁrst victim, a 24assault claims
year-old nanny, after meeting her in a
pub in 1995, Kingston Crown Court
heard. The woman reported the incident
to police and Witty was questioned but heard. She too, reported the attack to the
police but Witty was not charged.
claimed that the woman consented.
In 2006, he sexually assaulted a 25Two years later, Witty met his third vicyear-old recruitment consultant in an tim in a City bar, where he saw her “sugalleyway in Covent Garden, London, after gestively” eating chicken. He raped her
meeting her on a dating website, jurors two days later at his riverside ﬂat but Witty
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JEREMY CLARKSON and the BBC’s
Countryﬁle programme are being investigated by police for allegedly disturbing
protected barn owls during ﬁlming.
Last Sunday’s edition of the show featured presenter Chris Packham and
Clarkson photographing owls on the Top
Gear host’s estate in the Cotswolds.
But it caused protests from environmentalists after they approached a nest
box, causing two owls to ﬂy off.
It is a criminal offence – punishable
with a ﬁne of up to £5,000 – to disturb a
barn owl while it is nesting and Thames
Valley Police are investigating after a
complaint from a viewer.
A Barn Owl Trust spokesman said: “We
are slightly concerned that the programme gave the impression that ﬂushing pairs of birds from potential nest
sites is a common occurrence.
“If the producers knew that the birds
were not breeding and therefore that
ﬂushing them out was not an issue, it
would have been good to have made this
clear at the outset.”
Pc Josh Marshall, Devon and Cornwall
Police’s wildlife crime ofﬁcer, took to the
social networking site Twitter to say:
“Irresponsible to show that behaviour
without warning people watching you
need appropriate licences.”
It is an offence to intentionally or recklessly disturb a barn owl while it is nest
building or is at or near a nest containing
eggs or young, or to disturb dependent
young. To photograph or disturb the
nests, licences need to be obtained from
Defra through Natural England.
The piece featuring Clarkson and Packham was designed to highlight Countryﬁle’s photography competition. It is
unclear whether the birds were nesting,
and whether licences were required.
In a BBC statement Packham said:
“I’ve been doing this kind of work for
years and I’m conﬁdent there was no
disturbance of the barn owls.”
A BBC spokesman said: “Countryﬁle
took expert advice before approaching
the barn and we do not believe there was
a breach of wildlife law. No one from the
team entered the barn while the birds
were there or approached the nest
directly.”

By Daily Telegraph Reporter

CHRISTOPHER PLEDGER
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The biggest ever photograph of the Royal family has been displayed on London’s South Bank for the Diamond Jubilee. Taken in 1977 for the Silver Jubilee, it shows,
from left, the Prince of Wales, Prince Edward, the Duke of York, Lord Mountbatten, the Queen, the Duke of Edinburgh, Capt Mark Phillips and the Princess Royal
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By Andrew Hough

THE Queen refuses to wear a protective
helmet when she goes horse riding
because she needs to keep her hair in
place for subsequent engagements, a
royal biographer said yesterday.
While the 86-year-old monarch, who
has a lifelong love of horses, was the
“epitome” of caution and common
sense, she always declined to wear a

riding hard hat, Sally Bedell Smith said,
adding that it had prompted staff at
Windsor Castle to joke that “the only
thing that comes between the Queen
and her heir is a Hermès scarf”.
The author of Elizabeth the Queen: The
Woman Behind The Throne, wrote in The
Lady magazine: “It was her trainer Ian
Balding who explained this mystery to
me for the ﬁrst time. ‘I really think it is
ridiculous that you above all others do

The Queen refuses
to wear a hard hat
when riding,
preferring a scarf to
keep her hair in
place for her many
engagements

not wear a crash helmet,’ he said to the
Queen while hacking in The Home Park,
Windsor. ‘I never have,’ she replied, ‘and
you don’t have to have your hair done
like I do.’”
Bedell Smith added: “It was an
expression less of vanity than the
practical need to be ready for her
appointments.”
A spokesman for Buckingham Palace
declined to comment yesterday.
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Labour’s A&E waiting time target to allow
doctors a better chance to treat complex
HOSPITALS have missed the new easier cases immediately rather than admit
target for waiting times in casualty wards patients to wards for only a short period.
Under Labour, 98 per cent of patients
in six months over the past year.
Figures showed that tens of thousands had to be discharged within four hours,
of patients had to wait for more than four but this was relaxed to 95 per cent.
However, data from the NHS Informahours in accident and emergency departments in England. The Coalition relaxed tion Centre suggests that the lower target

has been still missed for six months in
the past year. It shows that more than ﬁve
per cent of patients waited for more than
four hours in January, and December,
October, June, May and April 2011, when
these ﬁgures were ﬁrst collected.
The ﬁgures include a series of assessments to better reﬂect the patient experience of A&E and allow hospitals to com-

pare their own performance against
others, including the time patients spend
in casualty without being seen, and the
time between arrival and treatment.
Labour accused the Coalition of losing
control of waiting times, but ofﬁcials at
the Department of Health said the statistics were not robust.
Jamie Reed, the shadow health minis-

ter, said: “The Government is distracting
the NHS with a wasteful reorganisation
that is damaging patient care. The Government abandoned Labour’s A&E waiting time standard and now they’re even
failing to hit their own lowered target,
leaving people waiting longer in discomfort in our hospitals.”
Simon Burns, the health minister, said:

The PM said it was “right”
to give Mr Hunt the role —
‘Thorough job’ . . . Jeremy Hunt

“The ﬁgures are experimental. Our ofﬁcial monitoring of the 95 per cent target is
based on better quality, more robust data
which is collected from more organisations. This therefore gives a more accurate picture. The A&E Situation Report
data indicated that 95.8 per cent of
patients spent less than four hours in
A&E in January 2012.”

By KEVIN SCHOFIELD
Chief Political Correspondent

even though the Culture Secretary had already sent him
a memo backing the controversial takeover.

That was a reference to the fact
that both men had children in the
same hospital on the same day.
Labour renewed calls for Mr
Hunt to be sacked but Mr Cameron stood by his Cabinet pal.
The PM said: “The key thing
wasn’t what he had said in the
past, it was how he was going to
do the job.
“He took independent advice at
every stage and he did it in a
very thorough way.
“I don’t regret giving the job to
Jeremy Hunt. It was the right
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Pressure is mounting on Mr
Hunt over claims he was too
close to News Corp executives.
Text messages were released yesterday showing he sometimes
called News Corp’s former public
affairs chief Fred Michel “daddy”.

The Sunday Times Magazine
DECEMBER 9 2012

A MAN who punched and then raped a
“trusting and delightful” woman he met
on an internet dating site was jailed for
12 years yesterday.
Peter Ramsey, 26, repeatedly hit the
woman, knocking her to the ground, and
sexually assaulted her, after she refused
to give him a goodnight kiss.
The 27-year-old secretary said she
thought she was going to die during the
attack last August, which left her with 21
injuries, including having one of her
front teeth knocked out.
She still has scars on her face and has
to undergo counselling. Ramsey took her
underwear as a “trophy” after the assault,
Inner London Crown Court heard.
Sentencing him, Judge Patricia Lees
said: “You met your victim on the internet
and arranged a ﬁrst date, having given a
false name.
“You arrived having taken not a penny
with you, only a [travel] card. You told her
you were a student so she paid for everything. She was a trusting and delightful
young woman whose life will be altered
forever by what you did that terrible
night.”
The pair spent four days chatting on
Plentyofﬁsh.com, a free dating website,
before arranging to meet for drinks in
Brixton, south London.
After the date, he walked her to her
home in Clapham. When she pulled away
from his attempted kiss, he pinned her
against a wall and repeatedly punched
her in the face until she collapsed.
She screamed for help, but he covered
her mouth with one hand while continuing to beat her with the other. “I thought
I was going to die,” she told the trial.
He then raped her and left her bleeding
on the pavement, having stolen her bag.
She was discovered by a passer-by. Her
mother, who had heard the screams,
rushed out to ﬁnd her badly injured.
Ramsey denied rape, wounding and
theft, but was found guilty.
He was jailed for a total of 12 years for
rape, four years for wounding with intent
and six months for theft, to run concurrently. He will also be on the sex offenders’ register for life.
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Follow us on Twitter
By Rebecca Smith, Medical Editor

DAVID Cameron gave his
full backing to under-fire
Jeremy Hunt yesterday,
insisting he had “no
regrets” about appointing
him to oversee News
Corp’s bid for BSkyB.

victims’ courage in giving evidence. Sentencing Witty, from Hull, to a minimum
of eight years imprisonment, he said it
was clear he set out to prey on vulnerable
women.
He described Witty as a “bullying,
self-obsessed, arrogant sexual predator”.
Det Insp Michael Murﬁn of the Metropolitan Police urged anyone who believes
they may have been raped or sexually
assaulted by Witty to contact the police.
Witty will be released only when the
parole board considers that he no longer
poses a risk.

again denied the allegations and escaped
charge. A thorough investigation was
started only when Witty, who served in the
Parachute Regiment and later became a
City banker, raped his fourth victim, a 42year-old woman he met last year through
a dating website. He was arrested after the
woman ﬂed from his ﬂat “shaking and
crying”. Police subsequently reinterviewed
all three previous victims.
In a statement read to the court, Witty’s
fourth victim said: “I will still have to ﬁnd
a way to live with myself now, a changed
and very different person.”
Judge Nicholas Price QC praised the

Saturday, May 26, 2012

thing to do in the circumstances.”
Shadow culture secretary Harriet
Harman said: “David Cameron
might think this will somehow
draw a line under it, but people
will not accept that.”
News Corp dropped the BSkyB
bid last July.
The Leveson Inquiry yesterday
heard how Mr Hunt told his
adviser Adam Smith he should
quit over his News Corp contacts.
Former PM Tony Blair will
give evidence on Monday.
k.schofield@the-sun.co.uk

Watch the video at
thesun.co.uk
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Doc jailed
for death

IT’SA
WRAP

A HOSPITAL consultant
who tried to cover up his
fatal blunder by changing a patient’s medical
notes was jailed for manslaughter yesterday.
Sudhanshu Garg, 44,
failed to organise an
ultrasound
scan
for
mum-of-two Lisa Quinn,
37, when she was admitted with kidney stones.
A life-threatening infection wasn’t picked up
until two days later and
Lisa died the day after.
Leeds
Crown
Court
heard Garg, of Bradford
Royal Infirmary in West
Yorks,
changed
ward
notes and sent an incorrect report to the coroner.
He admitted manslaughter by negligence and was
jailed for two years.

FAREWELL TO A GLORIOUS 2012

The year in pictures. Jessica Ennis, Mo Farah,
Andy Murray and Hilary Mantel join in the celebrations
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after checking if doing so affected the
results, and 35 per cent had reported an
unexpected ﬁnding as if it had been
expected all along. Nearly 2 per cent
admitted actually faking their data.
In the study for the journal Psychological Science, Leslie John of Harvard Business School sent a questionnaire to 5,964
psychologists. It contained incentives to

By HARRY HAYDON

A SKY-diving pensioner
is left desperately hanging to her instructor’s
harness by a single strap
in a disastrous tandem
jump captured on video.
The woman — named
as Laverne, 80, in the
film — refuses to jump at
the last minute and
clutches at the plane.
But the instructor is
seen pushing her out as
her harness comes loose
and she clings to him as
they hurtle towards the
ground at 125mph.
The video is filmed by
another jumper who tries
to
help
before
the
pensioner and her instructor land safely.
The
footage
—
on
theChive.com website —
seems to have been shot
in California.
But some viewers have
cast doubts on it, saying
it is a stunt. They point
out Laverne is not wearing proper skydive gear.
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Royal waves . . . boat sails past Thames pic

QUEEN SIZE LARGEST EVER FAMILY PICTURE INSTALLED BY THAMES FOR CEREMONIAL PARADE

make responses more honest, and in
total 2,155 responded.
“I think these are very high rates, but
we don’t know whether this is people’s
standard operating procedure or whether
they’re one-off activities,” said Mr John.
“Does this mean we can’t trust psychologists? No. No, this does not say that. But
there are clearly some problems.”

Kill denial
by lad,14

JEREMY SELWYN

ALMOST half of psychologists have
“massaged” the results of experiments to
obtain the desired outcome, research
suggests.
Half of the scientists questioned for a
survey admitted having reported the only
results of an experiment that supported
their theory. A further 43 per cent said
they decided to exclude data from a study

Clinging on . . . OAP

Video of
OAP in
skydive
disaster

MA’AM’S
LENGTH

The largest ever photograph of the royal family — measuring 100 metres by 70 metres — has been installed on the front of Sea
Containers House on the South Bank of the Thames. It shows the Queen at Buckingham Palace during the 1977 Silver Jubilee.

Jubilee sends royals’
popularity soaring
Royal ﬂypast:
a giant Union ﬂag
was unveiled at
Heathrow today
to celebrate
the Jubilee

Ross Lydall

Royal Correspondent

THE Queen’s Diamond Jubilee year has
seen the royal family’s popularity soar
to its highest point in recent history, a
poll revealed today.
It also shows the huge popularity of
the Duke of Cambridge among young
Britons, with more than half of women
aged up to 34 believing he should
become the next king.
The ICM/Guardian poll found that 69
per cent believed Britain would be
worse off without a monarchy, compared with 22 per cent who thought the
opposite.
The 47-point margin is the largest
recorded by ICM on the 12 occasions it
has asked the question since 1997,
when there was a surge in support following the death of Princess Diana.
However, today’s poll is less good news

for the Prince of Wales — more people
believe the crown should skip a generation on the Queen’s death or abdication.
According to the poll of 1,002 adults,
39 per cent believe Prince Charles
should become monarch, while 48 per

cent would prefer William as king. Only
10 per cent believe Britain should
become a republic.
More men than women — 43 per cent
to 36 per cent — believe Charles should
become king, and his level of support
increases from 25 per cent among 18- to

Caption kicker:
This is a swathe
of dummy text
that can be used
to indicate how
many words ﬁt

24-year-olds to 45 per cent of those
aged 65 and older. By comparison, 55
per cent of women believe William
should become the next monarch,
compared with 41 per cent of men.
Support for William is highest among
the 18-24 (57 per cent) and the 25-34 (56

per cent) groups, and in the lower C1,
C2 and DE social classes.
A survey by MoneySupermarket estimates Britons will spend £823 million
celebrating the Diamond Jubilee, compared with £480 million they planned
to spend on the royal wedding.

A WORKER abseils in front of the Queen’s face
to apply the finishing touches to the largest ever
photograph of the Royal Family.
The two-ton, 330ft by 230ft image — taken in
1977 — took nearly two days to erect above
the Thames next to Blackfriars Bridge to
celebrate the Queen’s Diamond Jubilee.
Brits are set to spend £823MILLION celebrating next month’s event, research claims.

A BOY of 14 pleaded not
guilty yesterday to the
manslaughter of X Factor
singer Frankie Cocozza’s
best pal.
The lad, who cannot be
named for legal reasons,
is accused of punching
Connor Saunders, 19, during a row in Rottingdean,
East Sussex, on April 14.
Talented footballer Connor died in Brighton’s
Royal
Sussex
County
Hospital the next day.
Frankie, 19, was one of
Connor’s pallbearers and
spoke of his pride that
his organ donor pal had
helped save five lives.
The alleged killer was
bailed at Hove Crown
Court. The trial is due to
take place in October.

We’re the go-to
agency for
sustainable news

8,700
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Economies/UK
growth slows as
Canada $ slides

y RUSSeLL LYncH

K growth is showing “slowing
momentum”, according to the
ecd’s latest snapshot of indicators
n major economies. The disapointing picture contrasts with
rming growth in the us and Japan
s well as a pick-up for the eurozone
nd Germany. Ihs Global Insight’s
oward archer said the survey
uggests the uK will “struggle to
ustain growth in coming months”.
Meanwhile the incoming Bank of
ngland Governor, Mark carney,
ictured, has overseen the longest
ide in the canadian “loonie”, the
urrency nicknamed after the water
ird on its back, since last June,
xperts said yesterday. The
anadian dollar has seen a fifth
raight week of decline, its worst
un for nine months, amid speculaon that interest rates will stay lower
or longer.
Mr carney has said at every policy
meeting since last april that the
Bank of canada’s next move on
interest rates would be to raise
them, although he said last
week that an increase from
the current 1 per cent was
“less imminent”.
deutsche Bank’s
alan ruskin said
canada might not
be viewed as such
a safe haven now.

ates/Schapiro

earmarked as potential sites for petrol
forecourts.
The consultants are also warning about
further fragmentation in the fuel supply
chain as BP, Shell, Esso, Total and other
major oil companies either sell or close
their retail outlets and reduce reﬁnery
capacity.
The UK Petroleum Industry Associashake-out in the petrol retailing market
resulting from the entry of supermarkets tion has already told the Government that
and the demise of independent retailers. the loss of further reﬁnery capacity after
The second, produced by the Ofﬁce of the closure of two plants in the past three
Fair Trading, rejected arguments from years would pose a “serious risk to energy
independents that competition in the security of supply and resilience”.
An imbalance in the production mix
market was not working because supermarkets with their purchasing power means that Britain exports petrol but
imports large quantities of diesel and
controlled the market.
Deloitte was asked to assess risks to aviation fuel. The consultants say that,
the security of supply and the impact on while the market changes had improved
motorists of the market upheaval and, the efﬁciency of the supply chain, a
although the consultants had reserva- reduction in spare capacity had damaged
tions, DECC is satisﬁed the retail market the resilience of the system to supply
disruption.
can cope with disruptions.
High volume supermarket sites buy
John Hayes, energy minister, said the
report showed the retail sector had more most of their supplies from importers
than enough stocks to “meet fuel supply but, with limited storage, need frequent
shocks” before contingency measures refuelling. That means that during supply
were taken. But the Petrol Retailers Asso- disruptions they will quickly run out of
ciation, dismayed by the OFT report on petrol.
The consultants said that, while the
the competition issue, claimed the
Deloitte analysis demonstrated that the market changes had improved the efﬁmajority of forecourts were running with ciency of the supply chain, a reduction in
spare capacity had affected the resilience
“dangerously low” levels of reserves.
The total number of petrol sites has of the system to supply interruptions.

The total number of Britain’s petrol
stations in 2011, a 75pc reduction
from 37,500 in 1970

Ready to serve: Starbucks is to provide 1,000 apprenticeships as the Government gives its support to vocational training
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By Louisa Peacock

JUST one in 10 parents said
apprenticeships were their preferred
qualiﬁcation for their children, with fewer
than a ﬁfth believing an on-the-job
training scheme has the same status as a
university education, a study has found.
The research, published at the start of
National Apprenticeship Week, reﬂects
the uphill struggle the Government faces
in convincing parents – and young
people – of the merit of doing vocational
work placement.
David Cameron will today pledge to
make it the “new norm” for school
leavers to take an apprenticeship or go
to university. The Prime Minster wants
the country to follow Germany’s lead
where work-based training sits

alongside higher education as the
automatic options considered by
teenagers when they ﬁnish their exams.
But Peter Cheese, chief executive of the
Chartered Institute of Personnel and
Development, which published the study,
said: “This new research shows that
misperceptions about apprenticeships
prevail, which is likely to impact the
supply of potential candidates for
employers that do offer apprenticeships
and deter those that don’t from adapting
their recruitment methods.”
A report by the Centre for Economics
and Business Research showed that
apprenticeships are forecast to
contribute £3.4bn a year to the economy
through productivity gains by 2022.
The number of people completing
apprenticeships is predicted to increase

from 260,000 in the current ﬁnancial
year to 480,000 by 2022, said the report.
Several employers are taking on more
apprenticeships this year, including
British Airways, which is hiring up to
200 apprentices, and Barclays, which
will double its number of apprentices
to 2,000.
Elsewhere, TeamSport, which runs
indoor go-kart tracks, is launching a
recruitment drive this week for “starter
jobs”, which include full NVQ training.
The Government wants to raise the
standing of vocational training to make it
a credible alternative to university.
This week it is expected to say that
school-leavers will be able to become
airline pilots and accountants – among
other jobs – without needing a university
degree, with various ﬁrms detailing plans.

deposits and loans, together with 1.7m
retail customers and 230,000 small-business clients.
Earlier this month, chief executive
Stephen Hester said RBS would work on
a strategy to separate the division to
operate autonomously.
The new structure would see both IT
and risk functions migrate to a separate
platform resulting in a new business,
which will operate almost like a miniature NatWest.
The mini-NatWest strategy has produced interest from a much broader
spectrum of potential buyers.
Aside from Mr Higginson, private
equity ﬁrms JC Flowers and Apollo are
also working on making offers for the
branches, while at least one more buyout rival is believed to be interested in
tabling a bid.
Under one proposal being considered,
Mr Higginson’s institutional consortium
would inject money before the full IT
separation was complete.
This could see institutional fund managers becoming cornerstone investors
ahead of a planned public market ﬂotation further down the track.
Although the deal remains in very early
stages, the bids being weighed up represent new-style banking entrants within
what has traditionally been a closed-off
sector.
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“It is our mission to work with major
brands to spread the word, help protect
the world’s natural resources, save our
customers and the consumer money and
reduce carbon footprints.”
Many manufacturing businesses,
conscious of their carbon footprint,
already use a blend of new, or so-called

“virgin”, polymers with recycled
polymers, but the split can be as little as
95pc virgin to 5pc recycled.
Liam Knowles, sales and marketing
director at Greenpac UK, which develops
green packaging, said no business
should ever have to use virgin polymers
again for thes types of products.
“This puts Britain years ahead of other
injection moulders,” he said. “The
processes make moulding in recycled
materials very cost effective and can
lower carbon footprints signiﬁcantly.
They also radically reduce resource
depletion because they can be recycled
time and time again.”
Invicta can trace its roots back to 1946,
when it invented a polymer and rubber
mix to create durable soles for military
boots. It went on to invent the ﬁrst
plastic ruler and fake pearls.
During the 1980s and 1990s, Invicta
produced the ﬁrst red noses for Red
Nose Day – a contract it now hopes to
win back by offering red noses made
from 100pc-recycled plastic bottles.
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THE INDEPENDENT
Tuesday 12 March 2013

By Louisa Peacock

WHAT ARE the qualities you need to be a
successful chief executive? Being a
visionary? Having a strong personality?
Possessing business acumen?
Actually, none of the above are judged
especially important by the men and
women who know best – the 46 chief
executives and business leaders asked by
the Marketing Society to come up with a
deﬁnitive list of attributes.
Instead, they rated strategic thinking
as the single most critical skill for a chief
executive, followed by customer focus
and the ability to communicate clearly.
Among those interviewed for the report
were easyJet chief Carolyn McCall,
McDonald’s UK boss, Jill McDonald, Neil
Berkett, credited with turning round
Virgin Media, and Alan Giles, the outgoing chairman of Fat Face.
The ability to bring the customer into
the boardroom is seen as one of the top
leadership skills today, according to the
report. Organisations need to work
harder to understand customer needs
and deliver on brand promise, chief executives said, as “surprisingly” not all companies are customer-centric.
“It’s almost as if you need a parrot
sitting on your shoulder repeating the
mantra about let’s not forget the customer,” said Mr Giles. “On a listed company board, this is where non-execs can
be so helpful.”
Ms McCall urged business leaders to
grasp the power of social media, where
consumers can rate a company’s pro-

ducts or services online and companies
cannot control what is said about them.
“If you want to win your customers’ faith,
you’ve got to go onto Facebook and Twitter and say, ‘sorry, we’ve made a mistake’,” she said.
Other leadership attributes highlighted
by the executives include being “ﬂexible
not ﬂoppy”, with successful bosses needing to know when to be resolute and
pragmatic.
Alan Brown, chief executive of Rentokil, said: “Being ﬂexible is vital and the
only way for a business to succeed, but
sometimes a little rigidity and inertia can
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Jill McDonald, left, head of McDonald’s
UK and Carolyn McCall of easyJet
1. Give a clear sense of direction
2. Bring the customer into the boardroom
3. Communicate clearly – inside and out
4. Be flexible but not floppy
5. Take risks but don’t bet the company
6. Build the team around you
7. Listen with humility, act with courage
8. Earn your reward through building trust

THE INDEPENDENT

The Countess
of Onslow, chief
executive of
Invicta, with
recycled cups

Finance/Hedge Gambling/888
fund star Paulson in link for online
set to quit the US US gambling
By Jamie dUnkLeY

By nick goodwaY

Billionaire hedge fund manager
John Paulson is considering
quitting the us for tax reasons, it

The online gambling group 888 has
set up a joint venture with the $12bn
(£8bn) avenue capital investment
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Learn the art of
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ady Leigh Onslow is
grateful her late father
had such a poor choice
of reading material
while ﬁghting in Burma
during the Second World War,
The only English book Ted
Jones-Fenleigh had was a forbidding tome on the world’s
emerging plastics industry. Perhaps because one of the many
horrors of war is said to be interminable boredom, JonesFenleigh pressed on.
It proved a life-changing
choice. Surrounded by soldiers
in leather-soled boots who were
ﬁghting a losing battle with fungal infections, Jones-Fenleigh
saw a practical application for
plastic right under his nose. He
eventually alighted on a polymer and rubber mix to create
durable soles for military boots.
“Goodness knows what I’d
be doing now if he hadn’t read
that book,” says Lady Onslow,
chief executive of Invicta Plastics, the company Jones-Fenleigh founded in Leicestershire
in 1946 after returning from
the war.
“He started it off with a £100
war gratuity. He was an Army
child who left school at 14 – he
hadn’t had a traditional education. He was a street ﬁghter
really, but also a visionary; very
inventive and he was one of the
ﬁrst to see some big opportunities in plastic.”
Invicta has totted up a number
of world ﬁrsts over the years, including the ﬁrst Comic Relief
Red Noses, fake pearls (“because people couldn’t afford expensive jewellery after the war”),
and even the plastic ruler.
The company’s most recent
innovation – the ﬁrst ever foodsafe products such as cups and
plates made from 100pc-recycled plastic – could be its most
impressive and important
breakthrough yet.
However, it emerged as much
from necessity as from any ingrained inventive zeal.
Lady Onslow, who holds a pilot’s licence and modelled for
Vivienne Westwood when in her
twenties, had little interest in
taking on the business, preferring to spend her time running

I

n my last company, I was
brilliantly outmanoeuvred.
I’m still not quite sure how
it happened but, despite
being the company’s top
performer on almost all
objective measures and a
director of the business, I
found myself in what one
executive unsympathetically
called “the old goats’ pen” and,
before long, out on my ear.
Roll on 15 years to earlier this
week, when I hosted a
breakfast for Britain’s national
authorities on how to get ahead
in the ofﬁce – Oliver James
(author of, most recently, Ofﬁce
Politics: how to thrive in a world
of lying, backstabbing and dirty
tricks) and Professor Kevin
Dutton (who wrote The Wisdom
of Psychopaths).
According to James, those
people who succeed at the top
of any organisation are far more
likely to have mastered the
political arts. Junior people who
say they won’t have any truck
with playing ofﬁce politics will
than
specialist cups and tableware to toys, She is hoping the company’s remain as junior people.
the family farm and thinking important
marketing products, fashion latest invention will help restore
knowledge, she says.
Talented, productive and
about environmental issues.
“I understand the fundamen- accessories and educational it to former glories – and per- committed they may be, but
“I was always the environmentalist of the family. I know tals – but you’d have to ask our equipment, says Lady Onslow. haps even win back Comic Re- they will also remain
The breakthrough could lief as a client by offering red bystanders while others who
that’s a tough statement to boys here any technical quesmake when you’ve ended up in tions. But we’ve had to change eventually mean that no busi- noses made from 100pc-recy- are less capable pass them up
and I’ve had to think on my feet ness should ever have to use cled plastic bottles.
the career ladder.
plastics.”
virgin polymers – and therefore
In the old manufacturing
Her hand was forced when to lead us down this path.”
However, Lady Onslow is
The result, she says, puts natural resources – again for surprisingly relaxed about model with performance
Invicta fell on hard times in
2006. The company had slowly Invicta – and Britain – “years these types of products.
sharing the process – under the measures such as cars off the
“I’m at the stage where I’m right circumstances she says factory line or crates shipped,
slipped from being an indus- ahead of other injection
excited – we’re having these she’ll work with other British there was some hope for
try leader to a commoditised moulders”.
While recycled plastics have new polymers put in our laps. manufacturing partners for free objective assessments. In the
manufacturer that was under
pressure to cut costs and was long been used in products Now I’m just like my father, tri- to build a bigger plastics recy- more complex, matrixed,
service economy, this is all but
steadily losing business to including packaging and plas- alling them to see what applica- cling movement.
tic bottles, they previously had tions they could have. Hopefully
overseas rivals.
Since companies interested impossible. How you’re
“British manufacturers need to be blended with new plastic the majority of products made in using the process to bolster perceived has a much greater
an edge. It’s: ‘What can we do (so called “virgin polymers”), this way won’t end up in land- their green credentials can’t effect on your advancement
that’s different? Yes, we’re especially for more solid items ﬁll. I want to make products turn to a distant overseas alter- than what you achieve.
designers, yes we’re clever – but and anything that comes into that will last 20 years and then native – the transportation Reputation trumps results.
This would be easier if you
let’s ﬁnd something Asia can’t contact with food. The split they’ll go to a recycling plant would wipe out an environcompete with’,” says Lady can be as little as 95pc virgin and end up as something else mental beneﬁt – Lady Onslow were dealing with normal
that’s plastic.”
to 5pc recycled.
Onslow.
is hoping Invicta’s invention people, but those who reach the
Coca-Cola, a long-standing will be a boon to many British corporate heights are anything
Invicta’s low-cost, injectionThat spirit saw Lady Onslow
but normal. Psychopaths are
and her two sisters take the moulded items are free from client of Invicta, is among the manufacturers.
helm to lead the company “new” polymers – helping to ﬁrst companies to test the new
“It puts us in direct competi- four times more likely to
through a four-year research protect the world’s natural products, making a series of tion with Asia – to my mind we’re exist in the executive suite
programme that cost around resources – and can be used brightly coloured drinking ves- doing it better than Asia because than in the general population
£2m. The vision was more to make anything from sels out of the material, while you can’t get it there. Here, we’re (so, you’re not paranoid, he or
retailers including Asda have on your doorstep – where recy- she really is nuts).
The University of Surrey
cled materials should be.
also expressed an interest.
“We need to develop this as a pitted top business executives
Lady Onslow, whose title
comes through marriage to the cooperative for the betterment against hospitalised criminals
Earl of Onslow, is hoping the of lots of different businesses. I from a maximum security unit
invention will ﬁnd customers want people to come us to say, by testing them using a robust
among branded restaurants, ‘we’re making this in polysty- evaluation for psychopathy.
Those behind desks scored
dairies, soft drinks brands and rene, can you make it in [recyhigher than those behind bars
cled plastic]?
major retailers.
“It needs to be carefully and on the majority of attributes
Invicta currently turns over
around £5m, but she says that’s slowly developed with the right including superﬁcial charm,
a small fraction of what the com- partners. What I’m hoping is to egocentricity, persuasiveness,
pany was turning over at its peak, exploit our breakthroughs: this lack of empathy, independence
when it had a large coat-hanger could be tremendous for British and focus.
This isn’t altogether a bad
recycling division and a signiﬁ- manufacturing at a time when
thing. Psychopaths are far
cant toys and games business. it’s had a bit of a battering.”
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stop an organisation lurching off on a
short-lived fad.”
Mr Berkett believes that partnerships
with appropriate companies offer a better
way of being more customer-centric.
“We have now reversed the cycle, we
used to outsource anything that moved,
now we are developing strategic partnerships so we can bring back the customer
interface under our control, we need to
carefully measure metrics and work with
some people both in partnership whilst
at the same time being in competition
with them.”
Surrounding yourself with great people
is seen as an essential skill too, rather than
having to be a dominant “personality”, the
report shows. Just a third of bosses felt
their role was to be “visionary”.
Ms McDonald said bosses should form
a clear view of the future and make sure
they have “the right resources and the
right talent” to help get there. Julian Metcalfe, founder of Pret A Manger and Itsu,
said: “The only essential skill of any
entrepreneur is to know who’s got ﬁre in
their belly and who hasn’t, [who’s got] a
shared goal to build businesses.”
Building a sense of trust and credibility
is also key for chief executives operating
in a transparent world.
Sir Paul Judge, chairman of various
organisations, said: “[Leaders] must
understand and foster positive engagement with employees, customers, suppliers, ﬁnanciers, government and local
communities, as if these are not supportive then it is very unlikely that the key
objectives will be achieved.”
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out of the material. Other retailers,
including Asda, are said to be exploring
the potential of the invention.
Lady Onslow, chief executive of
Invicta, which also counts Unilever and
Reckitt Benckiser among its clients, said:
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THE company behind the ﬁrst plastic
rulers, fake pearls and Comic Relief
red noses has had yet another
breakthrough – food-safe cups and
plates made from 100pc-recycled plastic
bottles, lids and milk cartons, writes
Louisa Peacock.
Invicta Plastics has beaten global
competition to create the ﬁrst rigid and
durable products made wholly from
plastic bottles, lids and milk cartons,
following four years of research and
millions of pounds of investment.
The low-cost, injection-moulded
items are free from stabilisers and
“new” polymers – helping to protect
the world’s natural resources – and can
be used to make anything from cups
and tableware to toys, marketing
products, fashion accessories and
educational equipment, the company
said.
Coca-Cola, a long-standing client of
Invicta, is among the ﬁrst companies to
test the new products, making a series
of brightly coloured Coca-Cola glasses

***
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Recycling/
Coca-Cola tests
Invicta’s cups
By james thompson
The beverages giant coca-cola is
testing the world’s first drinking
cups made from recycled plastic
water bottles ahead of a potential
launch of the branded products
next year.
Invicta Group, the Leicester-based
plastic manufacturer, is also working
with the grocer asda on the use of
recycled bottle tops and milk cartons
to make merchandise, such as
collection boxes, for sale in its stores.
Invicta said the breakthrough had
taken almost four years of research.
The countess of Onslow, the chief
executive, said: “Never before have
regular plastic drinking bottles, bottle
lids and milk cartons been given a new
life, such as becoming high-quality
low-cost injection-moulded cups,
plates and tableware, toys and
marketing products, fashion accessories and socially responsible educational equipment in every colour
without some sort of virgin polymer or
stabiliser added – until now.”

ReadeR offeRs: tRavel

Imperial cities of
Morocco

Lady Onslow, top, with the
Coca-Cola cups made out of
Invicta’s 100pc-recycled
plastic

The Telegraph

FESTIVAL
OF BUSINESS

Is Ladbrokes chief on a
loser as he makes a deal
to woo internet punters?
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Puerto Rico, possible new home of the hedge fund king John Paulson
whether he had bet on them or not.
still, he profited from other
people’s lives becoming a disaster,
even if he didn’t personally
increase their misery.
In mortals, that might prompt
pause for thought. some soulsearching. a feeling that it might
be good to, you know, give a bit
back.
Instead Mr Paulson has been
checking out Puerto rico’s real

And here is the news
as Buik bows out
For broadcasters looking for a
city voice to enliven their coverage of what the stock market did
today, or to defend what evil
bankers got up to yesterday,
david Buik has been the go-toguy since God was a young boy (so
it seems).
For print reporters desperately

}Octavius Black is the CEO of
Mind Gym (www.mindgym.com

A warning to the NHS: don’t
cut spending on medicine
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ast week ralph Topping
raised a few eyebrows
among gamblers in the
city and elsewhere
when he predicted that
William hill could be
worth £5bn before too
long.
chief executives are paid to be
bullish, or think they are, but from
a present market value of less than
£3bn that’s a sizeable punt
forward.
his belief that the rise in mobile
phone betting has much further to
go was aped yesterday by rival
Ladbrokes, which struck a deal
with hill’s erstwhile online partner
Playtech.
On one hand the deal is a coup
for Ladbrokes’ richard Glynn, who
joined the company three years
ago with a brief to rescue its
sputtering internet effort.
Playtech is widely seen as one of

more observant. In a test
designed by Dutton, he
recorded 12 different women
walking down a corridor.
Half had suffered a previous
traumatic attack and the
other half had not.
Two groups, one of
psychopaths and the other of
students, were asked which
women had been attacked an
which hadn’t. The psychopath
were almost spot on at
identifying vulnerability,
whereas the students were
little better than random.
We tried a similar experime
among ourselves in which we
watched a series of genuine T
clips of people broadcasting
pleas to the public to ﬁnd thei
missing family members. Our
challenge was to assess which
were genuine.
I was doing alright until my
heart went out to the old lady
in tears begging for help to ﬁn
her frail husband. Her tears
were pure crocodile – she had
poisoned him and chopped
him into pieces. More
“gullible” than “psychopath”,
I was beginning to understan
where I had gone wrong all
those years ago.
The good news is that I
wasn’t born this way. The
latest research on the huma
genome is coming down
ﬁrmly on nurture over natur
You can learn, or unlearn,
what it takes to survive at
corporate altitude.
Top of the list of skills you
need is being astute. The
psychopaths’ almost instinctiv
ability to read signals and spo
weakness gives them a huge
advantage.
Watch for who is talking
to whom, how they respond
to each other, when you hea
the same phrase from
different lips. Once you can
“read” people sufﬁciently
to understand why they
behave as they do, you
are off the “ofﬁce politics”
bench and on the ﬁeld.
Of all the political skills we
need, ingratiation is the most
universal – go out of your way
to be nice and make people
feel good about themselves.
Businesses spend ages
identifying people with high
potential to accelerate them u
the corporate hierarchy. The
logic of this is infallible – on
the one hand they save on
external recruitment costs, on
the other, internal appointees
are more likely to succeed.
The challenge is what to do
once you’ve spotted them.
The answer lies in teaching
tomorrow’s leaders how to be
ofﬁce politicians today. The
good news is, not only will the
rise faster and survive for
longer but they will suffer less
stress, have fewer days off sick
and be far more effective at
getting things done. If only
I’d known that back then.

an anyone imagine
modern life without
Penicillin?
This invention
was a revolution in
medicine that gave doctors
and nurses the ability to save
lives in a way never seen
before. Penicillin gave us 10
more years of life expectancy
than had ever been known.
Similar medicines invented
by Pﬁzer and the wider
industry have saved hundreds
of millions of lives over the
years. They’ve given people
back the freedom to live their
lives free from pain,
discomfort or disability.
But more than that,
they’ve saved the NHS a
fortune. They speed up
care, free up bed space
and allow people to get back
to work. I’m immensely
proud of that legacy.
But now the amount we
spend on medicines in the
NHS is under threat like
never before. Ministers are
under immense pressure to
ﬁnd £20bn of savings.
The population is ageing
rapidly, which means more of
us will need more innovative
and complex cures and
treatments.
There has never been
greater potential for science

to take on cancer, heart
disease, dementia and the
other illnesses. Advances in
research techniques and
technologies mean that
treatments can increasingly
be targeted towards the
individual aspects of a patient
and their disease.
But that potential can
only be unlocked by more
sustained investment, not
less, in our world-leading
pharmaceutical industry.
All of which costs money.
So how do we ﬁnd a
solution? It’s a question to
which I have a very clear
answer – those who say that
cutting the amount we spend
on medicines is the obvious
solution are wrong. This
would be a dangerous and
short-sighted approach.
Over time, it would hit
the health and quality
of life of all of us.
Our scientists at Pﬁzer are
among the best in the world.
But, while we and the rest of
the industry are working to
make the processes as
efﬁcient as possible, it can
still take 13 years to develop a
breakthrough
into a medicine
that can be
given to
patients.
Many fail
along the way
and the process
is costly. The
estimated cost of
developing a
medicine is
£1.2bn. You can
see the scale of
the problem we
face. I want
medicines to be
seen as part of

the solution, not the problem.
And there is an answer.
All new medicines have a
patent life which expires after
a period of time. The NHS will
pay less for it from then on.
NHS savings from the
expiry of those patents
should be reinvested, the
money put to use making
sure that new medicines
are made available to UK
patients.
Britain’s national health
is not just about clinical
well-being. It’s also about our
economic health.
The Government’s DNA
mapping project, along with
its Life Sciences Strategy,
shows the UK’s
determination to remain a
world player in health
innovation, leading the global
race for better tests, better
medicines and better care.
Our team of UK scientists
dedicate their lives to
developing promising new
treatments in tackling pain,
sensory disorders and
regenerative medicines.
We hire some of the
brightest brains of their
generation as our
scientists and
physicians and,
rightly, Britain is a
true world leader in
this industry.
It’s crucial for the
UK economy to
maintain that
world-leading
reputation not just
for economic
reasons, but also
to ensure
all of us can get the
best treatments
available when
needed. I completely

understand the ﬁnancial
pressures the NHS is under.
We want to do all we can to
ensure it provides the best
possible care for the money
available.
But it’s important to be
aware of the facts. The UK
already spends less on
medicines per person than
comparable countries. We ar
slower to give people access
to new treatments.
There are new medicines
out there to control
cancer, for example,
which we are much
slower to prescribe than
would be normal in other
European Union countries.
Similarly, our cancer
survival rates are lower.
In England alone, 5,000
lives would be saved every
year if we could match the
European average on
treatment and care. This
doubles to 10,000 if we equa
the European best.
With a focus on improving
cancer outcomes, delay can’
be right for patients who nee
to access the very best
treatments today.
How many of us know
that less than £1 of
every £10 of our taxes spent
by the health service actuall
goes on medicines? Is that
the right balance?
We have some of the
world’s greatest doctors
and nurses, but they need
the best medicines to win
the battle against disease.
All this could be put at ris
if we fail to recognise where
medicines deliver value and
drive better outcomes for
patients’ lives, and the
contribution they make to
Britain’s national health.

We launched the test
for the ‘Ginger Gene’

The Daily Telegraph
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By Nick Collins, Science Correspondent

IT is the DNA test that would prevent
any suspicion falling on the milkman
should a child be born with an
unexpected shock of red hair.
Scientists will be offering couples
saliva tests to see if they carry the “ginger
gene” at an exhibition next month.
About four in 10 people are thought to
carry a variant of the MC1R gene that is
responsible for red locks, despite not
being ﬂame-haired themselves.
The test, available at the Who Do You
Think You Are? Live exhibition at London
Olympia, should mean that a future red
head in the family would be no surprise.

GENETICS

Test detects
ginger DNA
for parents
COUPLES who want to know
if they could have ginger
babies are being offered red
hair-detecting DNA tests.
Ginger gene carriers can
have redhead babies even if

DNA test that reveals whether you carry the ginger gene
COUPLES are being offered
DNA tests to see if they are carrying the ‘ginger gene’.

Organisers of a heritage show
are bracing themselves for an
influx of couples keen to dis cover if they could produce redheaded children.
Carriers of the gene variant can
have ginger children even if neither
parent has red hair.
A simple DNA test, available at
the Who Do You Think You Are?
Live exhibition at Olympia in London next month, can identify car-

Daily Mail Reporter
riers. Dr Jim Wilson, chief scientist at BritainsDNA – the ancestry
company behind the test – said:
‘Through a simple saliva test to
determine deep ancestry, we can
also identify whether an individual is a carrier of any of the three
common red-head variants in the
gene MC1R.
‘This means that families can
carry a variant for generations, and
when one carrier has children with

another carrier, a red-headed baby
can appear seemingly out of
nowhere.’
It is estimated that about
four in ten people carry the redhead gene variant without having
red hair themselves – accounting
for many surprise births of babies
who are red-headed.
About 40 per cent of men and
women in Ireland carry a red head
variant, but only 10 per cent have
red hair.
In Scotland, just over 30 per cent
are known carriers and up to 13 per

cent have red hair, while in England only 6 per cent of people have
red hair.
On the Continent, only about 1.3
per cent of people are red-headed,
getting much rarer heading
towards the south-east.
When counting the entire world
population only just over 0.5
per cent (one in 200) have
red hair, which is nearly 40million
people.
About one in four of the children
of two carriers will be born with
red hair and half will themselves be

carriers. Half of the children of a
carrier will also inherit the variant,
even if their other parent is not a
carrier.
Recent research indicates millions of Britons carry ‘silent’ genes
for redheadedness.
While this does not turn their hair
ginger, it may expose them to a
range of increased health risks that
afflict redheads.
These can include increased sensitivity to pain, skin cancer, Parkinson’s disease and even Tourette’s
syndrome.

We fired Angry Birds
at the showbiz press
with Samsung

We got great arts
and culture PR
for Terry O’Neill

***

***

***
THE DAILY TELEGRAPH

***

WEDNESDAY, APRIL 18, 2012

| 21

#@<OPM@N

\& JIGT O<F@ KD>OPM@N JA K@JKG@ & A<I>T]
N < I@R @SCD=DODJI JA 1@MMT ,]+@DGG]N G@B@I?<MT KCJOJBM<KCN JK@IN C@ @SKG<DIN RCT C@ DNI]O @S>DO@? =T <IT JA OJ?<T]N NO<MN
Interview
Celia Walden

ANDREW CROWLEY
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ot many photographers
need a moment to
consider whether or not
they’d like to take the
Duchess of Cambridge’s
portrait. Terry O’Neill ponders the
question nonchalantly. “Kate? Nah –
I don’t think so. Why not? Because I
don’t fancy her.” And he rattles off a
great big East End laugh – a laugh
that says ‘‘I’ve seen, slept with and
photographed more beautiful
women than you’ve had hot
dinners’’; a laugh that tells you that
personally and professionally, every
aspiration has been met.
You can’t blame O’Neill for his lack
of enthusiasm. As one of the most
famous documenters of the 1960s
alongside David Bailey, Terence
Donovan and Brian Duffy, the 73year-old has photographed everyone
from Elizabeth Taylor, Marilyn
Monroe and Audrey Hepburn to The
Beatles, Frank Sinatra and Nelson
Mandela. His romantic back
catalogue (which includes a
relationship with Jean Shrimpton
and marriages to actresses Vera Day
and Faye Dunaway) is almost as
impressive.
O’Neill’s raw charm was as much
of a trademark as his reportage style
of photography. Today, slouched in
an armchair above a Dover Street art
gallery in light-wash Levi jeans and
vast rubber-soled black trainers, that
charm is still palpable. He’s that rare
thing: an interviewee with a
thousand stories to tell and enough
detachment to tell them all.
“I mean that poor girl, Kate…” he
says with the shake of a head.
“What’s going to happen to her?
Hopefully William will be king and
she’ll be a new breed… And she
does seem very together, but, well…”
he shrugs, dismissing the Duchess in
two quiet words: “Too thin.”
O’Neill’s passing concern may
stem from the friendship he enjoyed
with Prince William’s mother – a
woman he knew so well that he
“never thought to photograph her”.
“I used to have a house in South
Audley Street and whenever she
would go to [the upmarket china
shop] Thomas Goode she would
drop in for a cup of tea. She was such
a nice woman. I suppose I kept
thinking that it would come about
quite naturally when she was older
and more sophisticated.” Today,
O’Neill has a very clear idea of the
photographs he would have taken.

“They would’ve been much racier
than the other ones she did. Diana
needed loosening up and I could
have done it – it would have been so
easy for me. She was getting freer
and she was fanciable, you know?
Like I say,” he adds with an Alﬁe-like
laugh, “as long as you fancy them, it’s
ﬁne. If you don’t: forget about it.”
In the gallery beneath us, an
exhibition of O’Neill’s most
celebrated pieces is being hung.
Alongside photographs of The
Beatles rehearsing and Sinatra
walking the Miami boardwalk with
his Maﬁoso-mugged minders, there’s
Bardot sucking on a fat cigar, Raquel
Welch strung up on a cross and
Hepburn, beatiﬁc with a white dove
perched on her shoulder. The sexual
interplay between artist and female
subject is all too obvious in O’Neill’s
work. Just as he found the women he
photographed “fanciable”, they too
were seduced by the power of his
lens – if not the man himself. Ask
how often he acted on that attraction
and the photographer feigns outrage.

“Oh no, no, no. It’s all an illusion,
you see. I never got involved with any
of them.”
That’s not quite true. There was
Shrimpton, of course, and Dunaway,
to whom he was married when he
took the famous ‘‘post-Oscar
Breakfast’’ photograph the morning
after the actress won her award for
Network. “Well, there were some
great-looking women about then,”
he chuckles when I point this out.
“Now…” he looks around derisively,
“pfff… well there’s Angelina Jolie,
but there aren’t many real stars left.”
There’s a blandness to today’s
famous faces, he feels. “These men
and women are around six months
and then gone. The supermodels
were the last great girls, and Kate
Moss only just scraped in under the
wire.” O’Neill is underwhelmed by
the Croydon-born model. “I never
rated her – Kate only endured
because she was associated with
those supermodels. I mean, Jean
[Shrimpton] was the best of all the
English models and sadly it ended

Caught on camera:
Terry O’Neill, above,
and his pictures of
Brigitte Bardot (left)
and Katharine Hepburn

there. God…” O’Neill chuckles. “I
dropped such a terrible clanger with
her.” He tells me about one drunken
night at Shrimpton’s. “Someone
jumped into bed with me, so I carry
on with the machinery of it all, as you
do,” he grins, “wake up the next
morning and ﬁnd that it’s Jean’s best
friend. Of course, she told her
everything and that was that.”
“But I really wished it hadn’t ended
that way,” he adds, suddenly wistful.
“Jean was a fabulous girl.”
A cause for greater remorse was
his and Dunaway’s divorce in 1987. “I
bitterly regret breaking up that
marriage,” he admits. “I was the
wrong age but we had kids.” He
pauses. “Nobody ever says this but
when you walk out the door and your
kids are lined up to say goodbye…
That image has stayed with me
forever.” O’Neill remained close to
his son, Liam, now 31 and happily
married to former model agency
head Laraine Ashton, but the subject
is still painful. “I did everything I
could – I really did,” he insists. “But

by birth I’m Catholic, you see, so I
have all these guilty feelings.”
The son of a foreman in a Ford
factory, the would-be jazz drummer
from Romford only picked up a
camera when he was 20 and working
for a photographic unit in Heathrow
airport. It was an accidental shot of
Home Secretary Rab Butler, asleep in
a waiting room among African
chieftains that caught one newspaper
editor’s eye. “I like your approach,”
the editor of The Dispatch told
O’Neill, promising him a salary of
ﬁve pounds a week. “It’s refreshing –
it’s different.”
It was the start of the 1960s.
“Everywhere you looked in London,
something was happening,” says
O’Neill. When the young
photographer – by then working for
The Daily Sketch – was sent to
photograph a new band called The
Beatles, it was the ﬁrst picture of a
group published in a newspaper.
“The paper sold out and the editor
told me to go and ﬁnd another group.
Fortunately I’d been following The

Stones who used to play in a
Richmond pub, so I took in some
pictures of them and the editor
was horriﬁed. ‘These guys look
like prehistoric monsters,’ he told
me.”
In O’Neill’s mind, there was one
key difference in the national
psyche then. “Everyone wanted
people of our age to succeed. We all
pulled together as opposed to
ﬁghting one another the way we do
now. There were the toffs and us
young lads doing all the work –
then suddenly we were given the
chance to have a say. You can’t
explain the enormity of that.”
Whether it’s Britain he’s
disillusioned by, or contemporary
culture – or whether, having
survived bowel cancer six years ago,
he’s reassessed life’s priorities – is
hard to tell. In any case, O’Neill no
longer accepts many jobs and only
photographs “friends” now. “I’m not
interested in today’s people,” he
shrugs. The Prime Minister and
Deputy Prime Minister are both
dismissed with a tetchy wave of the
hand. “I don’t think they’d
respond to the camera.” Not like
Thatcher, “an amazing woman” he
photographed on several
occasions. “She ran all those guys
in the Cabinet like schoolboys. It
was like a Carry On ﬁlm the way
she would boss them about. I’d be
laughing inside.”
These days the access
photographers are given hardly
makes it worthwhile, he says. “You
have 30 minutes in a hotel room. In
my day, I used to work with people
for two weeks.” He spent three weeks
with Sinatra after Ava Gardner – a
friend – wrote a letter of
introduction. “I could have followed
Frank to the loo. For the next 30
years I was with him on and off –
long enough to know that he was still
in love with Ava. But you have to
spend time with a man like that to
realise what the reality of being a
giant star is.” That reality isn’t easy,
he says, for men or women. “You
know what always amazed me? That
none of the beautiful women I’ve
photographed ever thought they were
beautiful. Ava didn’t. Marilyn didn’t.
Michelle Pfeiffer doesn’t. Such a
waste.”
Crises of conﬁdence aren’t
O’Neill’s style. As we make our way
down to the gallery and I ask which
of the greats – Adams, Cartier
Bresson or Capa – adorn his own
walls, he curls his lip. “I don’t collect
other people’s shots. Nah, because
most of the time I think, ‘Well I could
have done that’.”
Alon Zakaim Fine Art presents Terry
O’Neill’s ‘‘Infamous’’ from May 1.
Visit alonzakaim.com for details
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ACK in 1960, it never occurred
to me that I could have a career
as a photographer. I wanted to
be a musician. When I started
working for British Airways as
a technical photographer, it was with
the intention of becoming an air steward so I could fly to New York and be a
jazz drummer.
The job was interesting, though, and
it entailed going to art school once a
week. We were given a homework
assignment to take pictures of emotion.
I went across to Heathrow airport with
my Agfa Silette to capture people saying
goodbye and crying. I shot a picture of
the then Home Secretary, Rab Butler,
asleep among a crowd of African chieftains. The editor at the [now defunct]
Dispatch saw the shot and hired me to
work at the airport every Saturday.
In the old days, there was only one

Celebrity snappers with telephoto lenses have killed the art
of the honest portrait, writes photographer Terry O’Neill
doing something new — designer Mary
Quant one day, model Jean Shrimpton
the next. And for once, we had the say.
It was the poor people from the East
End taking over from the toffs in the
West End. People took us seriously.
In a way, photographers such as
myself, David Bailey, Terence Donovan
and Brian Duffy created the Sixties. It
wasn’t just who we were shooting but
the way we shot them. I was using
35mm, which was a whole new
approach. Before that, portraits were
done in studios using special lighting
and hoods, which took a long time to
set up; 35mm film brought a whole new
candid look to photography because
you could carry your camera around
and you had 36 shots on a roll.
I didn’t realise the impact of my work
at the time. None of the Sixties stars took
themselves seriously either. I used to

the London scene really opened doors
for me over there. Fred Astaire and
Shirley MacLaine threw a dinner for me.
All they wanted to hear about was The
Beatles and the Stones. That’s when I
thought maybe the whole thing would
last.
The most charismatic Hollywood star
was Frank Sinatra. I was introduced to
him through Ava Gardner. She wrote a
letter of introduction for me to give to
Frank when I met him. I don’t know
what the letter said but Frank opened
the door to me and I never looked back.
I worked with him for more than 20
years, covering his concerts, rehearsals
and films. Frank never queried anything
I did. I could walk in whenever I liked
and take photos of whatever I liked.
Frank had this air about him; he really
did light up a room when he walked in.
The only person Frank looked up to was

using a Hasselblad, doing studio shots.
I changed my style, learning to use lights
and work with colour. I remember meeting Annie Leibovitz on a job when I was
shooting Elton John. She studied everything I did, and improved it.
I didn’t come back to England until the
late Eighties. I married an American girl
[the actress Faye Dunaway]. These days
I just work with people I know, such as
Eric Clapton or Michael Caine.
You can’t take candid shots of today’s
celebrities because they are brands and
their management demand control of
the images. It means the public only gets
to see what the stars want them to see
— or what the paparazzi can snatch.
It also means the big-name photographers today are more like art directors,
with teams of assistants and technicians
to create imagery that is planned and
orchestrated.

IN TOWN TONIGHT
THEATRE
WASTED

A drama by acclaimed
performance poet and rapper
Kate Tempest, also known for
her music with band Sound
Of Rum, about three old
friends on one life-changing
day in the parks, raves and
cafés of South London
Until May 19, Roundhouse.
www.roundhouse.org.uk

OPERA

MADAM
Y
BUTTERFLY

Anthony
Minghella’s
d-winning
Olivier Award-winning
ini’s opera
staging of Puccini’s
opera,
mixing cinematic images and
traditional Japanese theatre,
returns to the Coliseum
Tonight and in rep until Jun 2,
Coliseum. www.eno.org

FFREE
R
LLONDON
O

TER O’NEILL:
TERRY
INFAM
INFAMOUS

A mixture of unseen
images and ico
iconic celebrity
portraits, including Bridget
Bardot (pictured) and The
Beatles, taken by the British
photographer
Until Jun 8, Alon Zakaim Fine
Art. www.alonzakaim.com
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hen I was younger
I wasted a lot of
time wishing that I
was cool. It was never
going to happen. I’m the
sort of person who only
has to put on a new tie for
a posh lunch to discover at
the end of the meal that I
have dribbled gravy all
over it.
And when I’m in a selfﬂagellating mood, blushmaking memories of
social gaffes and deeply
uncool behaviour come
ﬂooding back. Did I really
mistake Dora Bryan for

Lauren Bacall at a ﬁrstnight party and ask her
about her memories of
Humphrey Bogart? Did I
really wee all over my
shoes when Max Hastings,
then the terrifying editor of
this paper, loomed up next
to me in the ofﬁce gents
and barked: “Top ﬁve
shows in London,
Charlie?”, like an
impatient schoolmaster
grilling a grubby schoolboy
about his homework?
Reader, in both those
cases, I confess that I did.
Yet strangely, I don’t

Brigitte Bardot in Terry
O’Neill’s superb exhibition

resent those who are cool,
or even envy them now
that I am deep in middle
age. There is something
comforting about
muddling your way
scrufﬁly through life, and
not feeling you have got to
put on an act all the time.
How tiring that must be.
For anyone who likes
gazing at cool people,
however – and in this
celebrity-ﬁxated age when
fame has become the new
religion, who doesn’t? – I
highly recommend Terry
O’Neill’s superb exhibition

Infamous at the Alon
Zakaim gallery in Dover
Street, London W1.
There’s Brigitte Bardot
in her glorious prime, with
the wind blowing her hair
over her face and a
suggestive cigar between
her lips. There’s Frank
Sinatra attracting the eyes
of everyone as he strolls
down the boardwalk in
Miami with his frightening
minders.
There are the Stones and
the Beatles, bursting with
hope and youth at the start
of their careers, and there’s

dear David Bowie posing
in a ridiculous titfer that
only he could get away with,
alongside a huge Great
Dane.
This was a promotional
shot for his Diamond Dogs
album, and the moment
when the dog, which had
been sitting quietly beside
Bowie, suddenly reared six
feet into the air, barking
madly, terriﬁed everyone
in the studio except Bowie,
who didn’t even ﬂinch, and
O’Neill, who got the money
shot, perfectly in focus.
Now that really is cool.
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@standardnews
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HUMPTY DUMPTY SITS ON A WALL AMONG 200 DESIGNS AS CAPITAL AIMS TO BREAK RECORD

JEREMY SELWYN

Cracking sight:
some of the eggs
attract attention
at Potters Fields
Park by Tower
Bridge today

Ready for the great London egg hunt

SOMETHING
BORROWED
Kate’s veil was held in
place by a Cartier ‘halo’
tiara, given to the Queen
as an 18th birthday gift by
her own mother. Her
earrings, a gift from her
parents, were diamondset oak leaves with pavé
diamond acorn centres,
made by Robinson
Pelham, to echo the tiara . . .
and there was Diana’s
engagement ring, too.

We made the nation
smile on Blue Monday
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Give some
help and
be happy
HELPING someone in need
is what makes us most
happy, a survey reveals.
An unexpected
compliment comes second
followed by listening to the
sea, sitting in the sunshine
and listening to music.
Our favourite food and
hearing laughter are next.
Winning money only
comes eighth in research
conducted to cheer us all
up today – “Blue Monday”,
said to be the most
miserable day of the year.
A walk on the beach is
ninth and a snowball ﬁght
is tenth.

Gfn\i
Most mood boosters,
therefore, can occur at any
time and cost nothing.
Christmas debt, bad
weather, higher taxes and
broken resolutions conspire
to make the third Monday
the unhappiest day of the
year, psychologists say.
Charity Action Aid,
which combats poverty in
developing countries,
commissioned the study of
1,000 people.
Richard Turner, of Action
Aid, said: “No matter how
broke or cold we are in the
ﬁrst few weeks of January,
we all have this incredible
power to make each other’s
lives better and it costs us
absolutely nothing.”
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4,447
On 17 January, ActionAid had 4,447 visits
to its website, a 104 per cent rise on the
previous Monday.

2,565
On the same day, there were 2,565 active users
on its Facebook page.

‘People started to
associate ActionAid
with happiness’
Patricia Lima, former head of PR at ActionAid

We launched a
world famous
online community
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So, who reigns as the beauty queen... Kate or Diana?
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KATE
Middleton
will
eclipse
Princess Diana as “the most
beautiful British royal in history”
when she weds Prince William, an
opinion poll found yesterday.
The 29-year-old bride-to-be, who
will join the Royal Family when she
marries on April 29, came third, one
place ahead of Diana, in a survey of
127,000 people.
Princess Grace of Monaco, the
late American actress Grace Kelly,
topped the poll, followed by Queen
Rania of Jordan.
The Queen’s late sister, Princess
Margaret, was the only other female
British royal to make the top 10,
taking ninth spot.

DATING ..

Not-so-virgin Mary

>iffd`e^
Princess Anne, 60, was the lowestranked royal in the beauty stakes,
scoring slightly fewer votes than
51-year-old Sarah Ferguson, the
Duchess of York.
A similar list of handsome royal
men compiled during the same poll
by dating website BeautifulPeople.
com was topped by Prince Carl
Philip of Sweden, the only son of the
current King Carl XVI Gustaf and
Queen Silvia.
Prince Andrea of Monaco, son of
Princess Caroline, was voted second
and Prince Frederick, heir to the
Danish throne, came third.
Prince Harry, 26, the best man at
this month’s wedding at Westminster Abbey, beat his elder brother
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A FASHION designer’s
friend’s wedding in
website crashed
January. One insider
yesterday after she was
said: “If I had to put
tipped as the woman
money on it, I would say
most likely to make Kate
Sophie Cranston. It
Middleton’s
makes perfect
wedding dress,
sense. Kate has
writes Claire
always been a
Brayford.
fan and Sophie
Relatively
is incredibly
unknown
discreet so
Sophie
she could rely
Cranston, 34,
on her to keep
who set up her
the secret.”
Libelula label
Sophie could
after working
Sophie Cranston beat big-name
for Alexander
frontrunners
McQueen and Alice
such as Bruce Oldﬁeld.
Temperley, refused to
St James’s Palace will
comment. But Kate wore
not divulge details of the
one of her coats to a
dress until the big day.
William, 28, by one place. The
brothers took fourth and ﬁfth spots
respectively.
Their father, Prince Charles, 62,
was voted the 10th best-looking
royal male. But his brother Prince
Andrew, 51, often considered a
lothario, fared less well.
He joined the lowest-ranking
royals for looks – trailing slightly
behind King Henry VIII. His father,

Ofﬁcers outside Buckingham Palace yesterday

Prince Philip, 89, once thought of as
a handsome cove with irresistible
charm, also came near the bottom
on 29 per cent, level with Andrew.
Greg Hodge, managing director of
BeautifulPeople.com, said: “Kate
Middleton is no typical beauty.
“But her style, deportment and
immaculate grooming have clearly
won her an army of admirers,
propelling her to the same heights

as Princess Grace and Queen Rania.
I think the world is breathing a sigh
of relief that the British monarchy
can only get better looking in
generations to come.”
In the women’s vote, Diana was
followed by Princess Charlotte of
Monaco, Indian Princess Gayatri
Devi, Princess Madeleine of Sweden,
Crown Princess Mary of Denmark,
then Margaret, and Princess Masako
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DRAINS, trafﬁc
lights and even the
button boxes on
pelican crossings
were checked for
bombs yesterday
in the run-up to the
Royal Wedding.
Police searched
potential hiding
places for devices
along The Mall.
Insp Ian Fairman
said: “Ofﬁcers will
be checking
vulnerable areas
all along the
route.” As part of
the vast security
operation, sites
will be checked
again on the day
of the ceremony.

of Japan at 10th. At the bottom of
the women’s ranking was Anne on
14 per cent of votes, followed by
Fergie on 16 per cent, and George
IV’s
Queen
Consort
Caroline
of Brunswick-Wolfenbuttel, then
Camilla, the Duchess of Cornwall,
63, with 24 per cent of votes.
Princess Beatrice, 22, on 32 per
cent was pipped by one place by
younger sister Princess Eugenie, 21.

Most beautiful was ex-star Princess Grace

Picture: REX FEATURES, PA

An internet dating auction has been
kicked off eBay. BeautifulPeople.com
encouraged punters to bid for a date
with a young lady dressed up as a
“sexy” Virgin Mary, in a blue dress
cut rather high on the thigh, and
posing in a raunchy nativity scene.
Whil h tt t d h f i h
f
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Style icon Princess Diana, eclipsed in poll by Kate Middleton

Bride-to-be Kate voted ‘most beautiful ever’ British royal

Second was Princess Rania of Jordan

DAVID Cameron is to break
with tradition by wearing
a lounge suit instead of
a formal morning suit to
the Royal Wedding.
At previous royal
weddings prime ministers
have worn full morning
dress, including a tail coat.
But Mr Cameron is said
to be keen to shed his
“upper-class toff” image,
forged after pictures
emerged of him in bow tie
and tails in his Oxford
University days.
Downing Street aides
conﬁrmed yesterday that
he would wear a normal
business suit to Prince
William and Kate
Middleton’s Westminster
Abbey wedding on April 29.
Other politicians,
including Deputy Prime
Minister Nick Clegg and
Labour leader Ed Miliband,
are expected to follow
Mr Cameron’s lead.
But James Sleater,
co-founder of bespoke
tailors Cad & The Dandy,
said: “Is it not more of a
statement by not wearing
a morning suit? Adhere to
your true dress code, David,
you will be more respected
as a man of conviction.”

Daily Express Thuursday July 8 2010
timesonline.co.uk/business
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Beauty
in the
eye of a
website

P

TOP DATING SITES
UK visits to dating
websites ranked by %
1 Plentyoffish.com 13.9
2 Gaydar.co.uk
8.2
3 Match.com
7.2
4 Datingdirect.com 5.3
5 Smooch.com
2.7
Source: Mintel, February 2009

This week, Beautiful People,
which has 180,000 members, is
being relaunched. Its disparate
international incarnations are
uniting into a single website
that will be available all over
the world. This will leave it
open to potential hostility in a
host of new markets.
Unlike most dating websites, where customers simply
sign up, Beautiful People operates a strict door policy. Those
wishing to join must submit a
photo and existing members
then vote on whether the applicant is attractive enough to be
accepted.
Its defenders say this may be
harsh, but at least it is democratic. It is estimated that
about 20% of applicants make it
through the vetting procedure.
“Is it shallow to want to be with

said Greg Hodge, 34, the website’s managing director.
“If you are in a bar or a club
and you are going to approach
someone, you’ll approach someone you are attracted to. There’s
nothing shallow in that.
Beautiful People is exclusive.
In that sense, it’s like Mensa —
you need to have a certain IQ
to join.”
A site dedicated to serving
only attractive people might
not be considered politically correct, but it is lucrative. The
business, started by Robert
Hintze, 32, after he lost his job
at a radio station, generates
more than $8.5m (£5.2m) in subscriptions from its sites in Britain, America and Japan.
Hodge said the company had
set a target of reaching $100m
within three years. He declined
to divulge other financial
details, but said the business
was profitable.
A report published this year
by Mintel, the market-research
firm, estimated that the UK
online dating sector is worth
about £80m and said it is
expected to grow by more than
10% next year.
The recession is good for the
industry, Mintel added,
because people need to economise and they try to be more
efficient financially in their
quest for love. Why head out for
a potentially fruitless night in
an expensive nightclub, the
argument runs, if you can find
a date simply by staying at
home and surfing the net?
Hodge said Beautiful People’s business model was changing with the global launch. It is
dropping the basic subscription
charge — at present it costs just
under £15 a month in the UK —
in favour of an advertisingfunded approach. However,
members will be able to pay for
extra services, such as video
networking.
The company is also looking
to make money from other
sources. For example, last year
it ran a reality television series
on a Canadian cable station,
and it is now in talks with producers about a similar venture
for the larger American market.
Other opportunities include
launching a magazine and a version of Beautiful People for the
gay market.
The website’s backers are
clearly hoping for big things.
The site raised $10m of external
funding from a collection of

Monday, June 21, 2010 METRO 25

Beauties-only site sets
up ‘virtual sperm bank’
By Tariq Tahir

The internet dating agency that
judges potential members on
their looks is making a global
pitch, says Matthew Goodman
arissa Mobasher
checked the internet
every few hours to
see if she was goodlooking enough. “I
was so nervous and excited,”
she said of the two-day wait to
discover whether she had been
accepted by Beautifulpeople.
com, a dating website.
“I was lucky enough to get
in,” said the 41-year-old florist.
“I’m not sure what I would
have done if I hadn’t — probably licked my wounds and not
told anyone about it.”
Beautiful People was
launched in Denmark seven
years ago and since then it has
opened for business in several
countries, including Britain
and America, arousing delight
and despair in equal measure
and even some controversy. Its
fans, such as Mobasher, love it,
saying it separates the singles
wheat from the chaff. Critics
brand it superficial, claiming it
panders to our baser instincts.
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JUSTIN GRIFFITHS-WILLIAMS

In with the in-crowd:
Parissa Mobasher
made the grade at
Beautifulpeople.com

further $4m from the same
group a year later.
Hodge said that the company regularly received inquiries
from prospective buyers, but he
would not give names. Experts
believe there is bound to be a

wave of consolidation in a market that has become highly fragmented.
Matt King, senior leisure
analyst at Mintel, said: “The
big companies, the likes of
Match.com, with huge reve-

nues behind them, will be in a
position to snap up smaller
sites if there is a potential market they are not tapping into.”
It seems no niche is too
small for there to be an internet
dating site catering for it.

Motorcycle enthusiasts have
Bikerkiss.com, science-fiction
buffs may get lucky at Trekpassions.com and golf fans can
take their pick from Golfmates.
com or Dateagolfer.com.
Whether you are trying to

meet a millionaire, a vegetarian or someone who works in
uniform, there is a site for you,
although how many of these
will be of sufficient interest to
attract bidders is unclear.
One niche that Hodge said

his company definitely would
not target is those who fail to
get admission to Beautiful
People. “We will leave Ugly
people.com to somebody else,”
he said. “Someone has registered the domain.”

Debunking stereotypes
Stereotype number six:
Polish women are all beautiful
The notion of Polish women being of unparalleled beauty is an
old one: the 19th-century German
Heinrich Heine was a big fan, describing the “schöne Polin” as an
“angel on earth”, an “Aphrodite of
the Vistula”.
More recently, a journalist from the Sydney Morning
Herald enthused (honestly):
“Polish women may not
be famous worldwide
for their beauty but
the average girl on
the street can fair
dinkum stop your
heart with Arctic
eyes peering out
from under a
fur-lined hood.”
And as for the
men? Not so much.

Two years ago a dating website that
claimed to only
accept the most
beautiful singletons
warned Polish men
(as well as Russians
and Brits) to expect a
knockback.
Greg Hodge, managing director of
BeautifulPeople.com,
claimed only 9% of
male Polish applicants
were attractive enough
to join his site, compared with 39% of Polish
women. Helen Pidd
Miss Poland 2010,
Agata Szewiola. She is an
example of the kind of
beauty that an Australian journalist
said ‘could fair dinkum stop your
heart in the street’.

A DATING site that allows only
‘beautiful’ members is expanding its
offering by giving people the chance
to have attractive children.
Beautifulpeople.com has launched
what it calls a ‘virtual sperm bank’, a
forum matching people who cannot
have children with potential donors.
The site is relaxing its rules barring
less blessed people and will allow
non-members to benefit from the
Beautiful Baby service.
Founder Robert Hintze said: ‘Initially, we hesitated to widen the offering to non-beautiful people. But everyone – including ugly people – would

gMusic ‘key to getting a hot date’
g SINGLE lads looking for a date could do worse than
playing a cheesy ballad by Barry White (pictured)
before asking a girl out. More than half of women (52
per cent) agreed to go on a date with an ‘average’ man
when a love song was played in the background.
The same suitor received a positive response from 28
per cent of the 87 women when a neutral tune was
played, French researchers found. The study appears
in the journal Psychology of Music.

like to bring good-looking children
into the world and we can’t be selfish
with our attractive gene pool.’
It claims 600 babies have already
been born to people who met through

the site and set up the beautiful DNA
bank to accelerate the process.
The dating site styles itself as a
game reserve of ‘leopards and gazelles’, compared to the ‘jungles of

hippos and warthogs’ of its rivals and
recently culled 5,000 members for
gaining weight over Christmas.
The company will not actually handle the donation process but direct
members to clinics and information
on the rules for donating.
The move was about ‘responding to
a demand for attractive donors’, said
managing director Greg Hodge.
‘We are all more open and accommodating to attractive people and
anyone would want their child to have
as many advantages as possible,’ Mr
Hodge added. ‘Intellect is important
as well, so maybe Mensa could do a
similar thing with the people on their
databases,’ he suggested.

I will do an
nything to
have a beau
utiful baby

WEIGHTY
PROBLEM
FOR SITE
IT MAKES
ME LAUGH
I HAVE to confess I
sniggered when 5,000
members of an exclusive
social networking site were
dismissed for slapping on
a bit of weight over
Christmas.
BeautifulPeople.com —
which only permits new
members if existing clients
rate them as sufficiently
attractive — axed the
members following
complaints from their
peers that they had put on
some timber.
Even for a site which
calls itself “the largest
network of attractive
people in the world” I
thought putting on a few
pounds over the festive
period is one of those
inevitable facts of life.
Serves these arrogant
sorts right if you ask me!

Heavenly dates a no go on eBay
DATING website BeautifulPeople.
com has come to blows with
online auctioneer eBay over a
date with the Virgin Mary.
If you’re easily offended by the
cynical commercial exploitation
of Christmas, look away now.
The fall-out occurred after
BeautifulPeople.com launched
a raunchy version of the
nativity scene, featuring some
of its 730,000 subscribers and
models, above. It then tried to
auction off dates with Mary
and Joseph on eBay.
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IN CONTRAST to husband
Wayne, Coleen Rooney has just
been picked as an ambassador –
for Littlewoods autumn TV
advertising campaign Picture: PA

The dating site only accepts
members voted for by other
members who deem them
beautiful. But in a “charitable”
move, anyone can win a date
with the parents of Christ.
eBay removed the posting,
claiming the pictures were
“adult” in content.
Greg Hodge, managing
director of Beautifulpeople.com
fought back: “Everyone is
dressed and although Mary is
busty, she has just given birth.”
How holy inappropriate.

9

Cameron
ditches
‘toff’ tails

E

ARISSA MOBASHER
celebrates her 42nd birthday
this month but she’ll be too
busy talking with potential
sperm donors to blow out
her candles. Parissa’s
biological clock is ticking but she isn’t
prepared to procreate with anyone.
A member of BeautifulPeople.com,
the dating site for those who consider
themselves blessed in the looks
department, Parissa believes it
is her duty to ﬁnd a good-looking man
to have a baby with. A new “fertility
introduction service” on the site could
make her wish come true.
The Beautiful Baby service, in
essence a virtual sperm and egg bank,
launched last month. Aimed at people
who want to maximise their chances of
attractive offspring, the forum founders
say they are responding to demand.
“Every parent would like their child
to be blessed with ﬁne attributes,
attractiveness being one of the most
sought after,” says BeautifulPeople’s
managing director Greg Hodge. “For a
site with members who resemble Brad
Pitt, George Clooney and Angelina
Jolie, you can imagine the demand.”
Interested donors or recipients log on
to the forum in the hope of ﬁnding their
dream match. Parissa, who is a single
ﬂorist from north London, is already an
active forum member. “I haven’t had
children and it’s something I need to
think about at my age,” she says. “I’m
ready for motherhood. The fertility
forum has opened my eyes because I’ve
spoken to men on the same level as me:
good-looking guys willing to donate
sperm if they don’t meet the right
woman to settle down with.”
Parissa says that being attractive has
opened doors for her and she wants to
give her child the same opportunities.
“Being attractive is a blessing. In my
20s I worked in property and I was
successful and made a lot of money
purely because of the way I looked.
A pretty face makes people warm
to you and you can use that. It’s
my utmost duty to pass that on.”
Parissa, who was married for ﬁve
years in her 20s, hasn’t met Mr Right
through the dating side of the
website but has always been
determined to have the perfect baby.

PARISSA MOBASHER
R is so determined to
have an attractive child she has signed up
ertility website that
to a controversial fe
prizes good looks ab
bove everything else

concept of trying to create beautiful
children might sound shallow but you
don’t have to dig deep to see it’s
human nature. As a parent you should
give a child the best possible start.”
Parissa’s choices are controversial
but according to anthropologist Jean
Smith, the BeautifulPeople fertility
service is doing something people do
automatically anyway: securing what
they believe to be the highest level of
genetic material. “The members
who sign up will have a
common physical ideal of
beauty,” she says. “This
service makes it easier
for those who
subscribe to that
ideal to ﬁnd donors
who they perceive
supply
appropriate
genetic
material. We
are drawn to
people
who
reﬂect
the
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HE says: “My
ex-husband had all
the characteristics
I’m attracted to including
olive skin and dark hair.
However although he
was gorgeous,
intelligent and had a
great body I was
worried about his
genetic lineage. His
father died young
from a brain tumour and
there were other health
problems in his family. Even before
we separated I had decided not to
have children with him.
“An ex-boyfriend was cross-eyed.
I thought it was cute because I loved
him but I would never have had
children with him. There are
mothers who don’t even think about
these things. They have children
with a man who has enormous ears
or a bald head. Is it fair if you have a
son who goes bald in his 20s? It can
mess with his emotions. I know the

best vision of ourselves. Having a child
is an extension of this. However beauty,
as subjective as it is, is only one aspect
in the total package of a good partner.
“Often you will ﬁnd couples who at
ﬁrst seem mismatched in the looks
department but then ﬁnd that the
partner has other qualities such as
kindness, humour and consideration.”
Even if Parissa fell head over heels
for a man, she says she wouldn’t want
to have his children unless he was
attractive. “I would either ﬁnd a donor
through the fertility forum or adopt a
child,” she says. “It isn’t fair to a child
to risk giving them unattractive genes.”
She is conﬁdent ﬁnding her perfect
man will yield an adorable baby but Dr
Alan Thornhill, scientiﬁc director at
The London Bridge Fertility,
Gynaecology and Genetics Centre,
says there is no guarantee you’ll have a
good-looking baby from an attractive
egg or sperm donor. “Attractiveness is
not just down to genetics,” he says.
“Eye and hair colour have a strong
genetic component so you can
make quite accurate predictions
about them. However what happens
in the womb and during birth can
affect the appearance of a baby and
individual life experiences affect
appearance too. Many beautiful
people have beautiful children but
there are also people who aren’t good
looking with gorgeous offspring.
Recessive genes can also play a part
but rather than physical attributes,
people should be more concerned
about recessive diseases. That’s why
the focus on screening potential egg or
sperm donors is on common genetic
disorders and not what they look like.”

SITTING
PRETTY:
Parissa is
comfortable
in her views
on beauty
and babies
Picture:
DANIEL LYNCH

LTHOUGH 600 babies
have already been born as
a result of relationships
forged through BeautifulPeople’s
dating site the fertility service doesn’t
offer a “quick ﬁx”. If a potential donor
is found they still need to go through
donor protocol which includes genetic
screening and HIV and hepatitis tests.
If Parissa can’t ﬁnd a donor she still
wants to pass on her genes. “I’m old
and wise enough to accept that I might
not ﬁnd the right partner,” she says.
“However I do want to pass on my
genes. My great-grandmother is still
alive at 103. My grandmother is in her
80s and her skin is incredible. I feel I’m
blessed with such beautiful genes it
would be a crime not to pass them on.
If I’m not destined to have children, I
want to help the right couple who want
a beautiful baby by donating my eggs.”
Parissa may be thwarted by time as
most egg donors in the UK are under
35. “If you’re in your 40s and want to be
a donor the odds are against you,” says
Dr Thornhill. “Being attractive has no
bearing on fertility. It doesn’t matter
how young you look, your ovaries don’t
function as well as a younger person’s.”
Undeterred, Parissa is ready to put
her plans into action. “By this time
next year I’ll be trying to conceive with
a partner or using a BeautifulPeople
sperm donor. I’m already drawn to one
guy on the fertility forum.
“Looks and good genes help a child
get ahead. By trying to give a baby the
best possible start with the right genes
they could have an incredible future.”
JOHANNA PAYTON

We ran four
consecutive campaigns
for Samsung
and breast cancer
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News

Facing up to breast cancer with new Venus
Artwork made
of 1,096 photos
to be auctioned
Sophie Goodchild
Health Correspondent

ACTRESS Olivia Grant and socialite
Henry Conway are among hundreds
who have contributed to a giant artwork for breast cancer awareness.
London-trained artist Samira Harris
has recreated Botticelli’s Venus using
more than a thousand personal photographs including the faces of people
affected by the disease. It will be auctioned to raise funds.
Singer Alexandra Burke will unveil
the 6ft by 5ft installation today for the
Everyone Is Art project involving 17
European charities such as Breakthrough Breast Cancer. The aim is to
improve early detection rates.
A total of 1,096 images were selected
which represents the number of women
diagnosed every day with breast cancer
in Europe. Twenty of these photos will
be shown on the big screen at Piccadilly
Circus this month as part of the Samsung More Than Talk European Breast
Health Awareness campaign.
Grant, who appears in the film Mr
Nice, revealed she was inspired to take

Raising awareness: Grant and Conway
appear in the artwork, circled right
part because of her family’s history.
The 27-year-old, from west London,
said: “My own awareness of breast cancer — and particularly the importance
of early detection — came from the loss
of my great aunt. I feel strongly about
the work of Breakthrough.”
About 300 men a year are diagnosed
with breast cancer in the UK and Mr
Conway said he wanted to highlight
how the disease affects both genders.
He said: “I have had two good friends
very sadly lose their battle with breast
cancer over the past few years. A lot of
people perceive that it only affects middle-aged women but that’s just not true
— one of my friends was a 27-year-old
girl and the other a 28-year-old boy.”
O A charity has donated £10 million
to help build Britain’s most advanced
cancer centre. The money from Macmillan Cancer Support will help fund
the £100 million unit at University
College Hospital.

Personal stories: the new version of Botticelli’s Venus is made up of hundreds of pictures of people affected by breast cancer

Eastern Daily Press, Saturday, October 23, 2010

BARNHAM BROOM

Pink is the
colour of
Sarah’s
cancer quest
By DAVID BALE
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Attraction: Katherine Jenkins

TO London’s Westﬁeld shopping
centre, which should be recessionfree today.
It’s hosting the Samsung Pink
Ribbon Breast Cancer event.
Plenty of champagne and cake on
offer (at last year’s event one of
the glasses had a diamond in it)
and organisers are going to be
auctioning off a crystal encrusted
laptop – Samsung obviously.
All that and Katherine Jenkins

A Norfolk mother-of-two has raised
more than £65,000 to fight breast
cancer and is now acting as an
ambassador for the charity she has
supported.
Sarah Softley, 45, from Barnham
Broom, has not been affected by the
disease herself, but three of the
people closest to her have all survived
breast cancer.
Her grandmother, Sheila Hughes,
beat the disease before she died a few
years ago. And the woman she calls
her “second mum”, Ann Graham,
who befriended her when she moved
to Norfolk nearly half a century ago
from Surrey, also beat it.
Another schoolfriend from Surrey
had breast cancer when she was
about 21, but survived.
Each case in its own way touched
Mrs Softley deeply, and eight years
ago she decided to hold a Think Pink
charity ball every two years to raise
funds for cancer charities.
The four events she has held since
then have raised more than £65,000.
And this year’s event, held at Colney
Hall, near Norwich, was attended by
more than 370 people.
Mrs Softley, who runs her own
S fl

SARAH
SOFTLEY:

‘Each one
of my
friends
getting
cancer hit
me hard,
and made
me realise
how lucky I
was.’
Colney Hall. The previous three were
held at Norwich City’s ground in
Carrow Road. It’s not something we
take any money from, and it’s
something that I’m going to keep
doing in the future. I think every
company should do something for
charity.
“By campaigning, we don’t just
raise money: we also get people to do
checks on themselves. If breast
cancer is diagnosed early, people do
survive it. And men also get breast
cancer, which is something to
remember.”
S fl h
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We targeted teens and
20’s for Themuse.tv

Publication: Sugarscape
Date: 29th February 2012

We got wipe-out
consumer and national
news press launching
Woolworths.co.uk
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I love
Woolworths
.co.uk!

ANTHONY UPTON
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MARK Newton-Jones is like a
child in a sweet shop, quite
literally. The chief executive of
Shop Direct is demonstrating
the website of Woolworths.co.
uk, where from today shoppers can buy pic’n’mix for the
ﬁrst time since the high street
retailer collapsed into administration at the end of last
year.
Most retailers are supremely cautious about consumer
spending, fearful that the forecast rise in unemployment
will inevitably lead to a further
slowdown on the high street.
But Mr Newton-Jones is
hopping with excitement and
conﬁdent that Woolworths.co.
uk can thrive on the internet
in a way that it failed to do on
the high street – even in the
depths of a nasty recession.
“The areas of retailing that
we are in – kids’ clothing, confectionery, toys, entertainment
– is worth about £2.5bn a year,
and it is growing online at a
rate of about 20pc. I am conﬁdent that with Woolworths’
brand name we can ﬂourish.”
He will not give any targets
but promises the business will
make a proﬁt in its ﬁrst year –
including recouping the cost
of buying the brand.
It was never disclosed how
much Shop Direct paid for the
Woolworths name, which was
sold alongside the Ladybird
children’s clothing brand, but
reports suggest about £10m.
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Richard Perks, retail analyst
at Mintel, said: “I think it was
a clever purchase by Shop Direct. It will cost them very little to repackage the goods
they were selling already, and
distribute them through the
Woolworths website, and
there is a lot of goodwill for
the Woolies brand name.”
Shop Direct is owned by Sir
David and Sir Frederick Barclay, owners of The Daily Telegraph.
The Woolworths products –
from toys and garden furniture, and children’s clothes as
ONLINE

All the latest news and
analysis on the retail sector
telegraph.co.uk/retail
well as CDs and DVDs, and
even the sweets – will be sold
out of the existing Shop Direct
warehouses, which are mostly
based just north of Manchester.
Just 10 extra head ofﬁce staff
have been hired to run the
website and “a few hundred”
extra warehouse staff have
been employed to physically
package the white mice and
marshmallows
into
the
pic’n’mix bags.
“It would take 20 weeks to
ﬁt out just one high street
shop, but we’ve managed to
bring back the entire Woolworths business online in that

time. That’s the joy about an
online business,” said Mr
Newton-Jones.
There are some doubts
about how long the internet
will remain shielded from the
consumer downturn and Mr
Newton-Jones admits Woolworths.co.uk is launching at a
difﬁcult time.
Neil Saunders, retail analyst
at Verdict, said: “Online retail
is deﬁnitely outperforming
the high street, but the magnitude of that outperformance is
getting less.
“It is very crowded out there,
and there are more and more
websites, such as Tesco and
Amazon, that are offering the
full family package that Woolworths is promising.”
According to the internet
retailers’ trade body, IMRG,
online sales increased in May
by 8pc compared with the
previous year – the ﬁrst time
sales growth has been in single digits in the nine years
IMRG has been monitoring
the market. However, Andrew
McClelland at the trade body,
said: “Online retailers have
never experienced a recession. But Littlewoods and
Shop Direct have an incredible track record and if anyone
can make Woolworths work
online, it is them.”
If he’s right, Mr NewtonJones will be able to help
himself to a few more chocoMark Newton-Jones says it has taken just 20 weeks to bring back the entire business online
late-covered raisins.

Roll up, roll up: new Woolies chief Mark Newton-Jones, boss of Shop Direct Group, at the relaunch

Woolworths bids to rise again from retail ashes
CITY Spy gets all the most glamorous
invitations, so it’s off to the Soho Hotel for
the relaunch of Woolworths. Mark NewtonJones, boss of Shop Direct, which is backing
the Woolies revival online, vows: “We will
make a profit within a year.” Woolies’ headoffice team, which will run the entire
operation, consists of just 10 people —
compared with the 25,000 the defunct retail
chain employed — yet it will stock more than
half a million products, compared with an
average 8000 for a Woolies store.
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It’s click
’n’ mix
as Woolies is
reborn as an
online store
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100,000 shoppers visit new website
CAROLYN CHURCHILL
carolyn.churchill@theherald.co.uk

ITS closure brought about the
end of almost 100 years of
retail history and was viewed
as a clear sign of the effects of
the recession on the high
street.
But six months on, the
Woolworths brand has been
resurrected with a new online
store and yesterday it went
live with more than half a
million products, from pic ’n’
mix to Ladybird children’s
clothing.
Almost 100,000 shoppers
visited Woolworths.co.uk
within the first few hours of
its launch and bosses at Shop
Direct, which bought the
brand name in February, hope
the virtual reincarnation will
appeal to the family market
and tap into the burgeoning
trend for shopping online.
“We’ve been talking to families across the country and
have responded with a site
that delivers the best of what
they loved about Woolies,”
said Mark Newton-Jones,
chief executive of Shop Direct,
which also owns Littlewoods
Direct and Kays.
“Families wanted us to
bring back Woolies, so that’s
what we’ve done.”
The store was forced into
administration at the end
of November just after the
brand’s 99th birthday.
Rescue efforts failed and
the last of the 807 stores
closed in January, with the
loss of 27,000 jobs.
Shop Direct’s new website, maintains Woolworths’
distinctive red colouring and
stocks many of the goods
seen in the former stores. But

FAVOURITE CHOICE: Ladybird
children’s clothes are popular.

it also supplies products such
as garden furniture and family-sized swimming pools.
But kettles and ironing
boards are out after the new
owner decided not to sell DIY
or household goods.
Stock was chosen based
largely on feedback from
many of the one million customers and loyal Woolies fans
who have already contacted
the group. It has some 8000
online followers through Twitter and Facebook, according
to the firm.
Shop Direct said the
Ladybird clothing range had
proved the most popular
product range so far.
Mr Newton-Jones said:
“From acquiring the brand to
launching it has only been 20
weeks – something you could

‘Families wanted us
to bring back
Woolies, so that’s
what we’ve done’

never achieve with a high
street business but can do
online. We’re aiming to create
a fun, family web experience
which keeps on getting better
and better.”
Retail experts said the
brand history may help Woolworths.co.uk stand out in the
crowded retail marketplace
and help it succeed where the
high street chain failed.
“Without the high street
costs and rent, the brand
name should have some legs,”
said Nick Bubb, retail analyst
at Pali International.
But he added it was a tough
market to launch into: “It
could do reasonably well,
but I don’t think it will make
anybody’s fortune.”
The online launch comes
after the spirit of Woolworths
was recreated on Lewis. The
island’s former store has been
reopened after local investors joined together to create
a new retail outlet under
the WeeW brand and with
the same products and staff,
including formerWoolworths
manager Terry Ovenstone.
The Stornoway shop will
also use many of the collapsed
chain’s former suppliers to
recreate the full Woolworths
experience and many in the
community hope the move
will help “put the life back
into the town centre”.
Tony Page, former managing director of Woolworths,
has also launched an attempt
to raise funds to buy back
vacant stores and is asking
the public to come up with
ideas for a new brand name.
He has lined up Sir Geoff
Mulcahy, former boss of the
Kingfisher retail group, to
chair the new firm.

How to order your bonbons and
jelly beans at the hit of a mouse

O THERE are some teething problems: Woolies
shoppers have to go through three different
online checkouts for different parts of the
business. City Spy also wonders how much
demand there will be for a £2999 climbing
Wildebeest children’s play centre. It is available
elsewhere — at activetoys.co.uk — for £350 less.
O MOST important for Woolworths fans is
the return of “pic’n’mix”. Not so good for
the person who stumped up £14,500 in an
eBay auction for the last bag though.

Woolworths
resurrected
in cyberspace
WOOLWORTHS, which collapsed into
administration at the end of last year,
has been resurrected as an online
retailer, writes Rupert Steiner.
The site, which has the
Woolworths.co.uk name, was
relaunched yesterday after being
bought by Littlewood’s parent, Shop
Direct.
It will focus on children, selling the
popular Ladybird clothing range, toys
and the trademark ‘pic ’n’ mix’ sweets
made famous by old Woolworths.
However, the sweets have been
rebranded click ‘n’ mix.
More than half a million products
are being offered through the site.
It also has an entertainment store
selling video games, DVDs and CDs.
Already more than 100,000 shoppers
have flocked to the site to indulge in a
bit of nostalgia since Woolies
disappeared from town centres six
months ago.
Shop Direct chief executive, Mark
Newton-Jones said: ‘Families wanted
us to bring back Woolies as soon as
possible, so that’s what we’ve done.
‘There are three shops under one
roof: the main shop, entertainment
and party.’
He added: ‘Initially, each will have its
own checkout but this will become
one integrated checkout in the
autumn.’

Click ’n’
mix . . for
an online
Woolies
By CLODAGH HARTLEY

HIGH street favourite
Woolies is back from
today onwards — but
only as an online store.
And Woolworths famous Pic ‘n’ Mix is now
Click and Mix — as shoppers can buy mixed bags
of sweets over the net.
The store will now sell
500,000 items including
its most expensive, a
£1,800 swimming pool.
The firm went bust in
January after 99 years of
trading - putting 23,000
staff out of work.
Home shopping giant
Shop Direct — owners of
Littlewoods, Kays and
Great Universal — bought
the name in February in
a deal worth £10million.

Popular
Researchers spoke to
one
million
shoppers
before creating the new
online Woolworths in
just 20 weeks.
It will focus more on
entertainment — DVDs,
CDs and books — but
will keep the popular
Ladybird kids’ clothing
range. There will also be
home and party sections.
And all the advertising
will be done over the net
via Twitter and Facebook
sites and blogs.
Shop Direct boss Mark
Newton-Jones
said:
“There is huge affection
for the Woolworths name
and we are bringing it
back in a bigger and
better way.”

ott@dailystar.co.uk
YOU can imagine my nostalgic joy to
discover that Woolworths – the home of
nick and mix (one for me, one for the bag)
lives on.
All right, so I can’t feast on tangy cola
bottles while I’m browsing online at
woolworths.co.uk but everything else
from this culturally vital British shop is
present.

miss out.

eye spy

IN London: Bet
Radio 1 clutchinh Ditto at
woolworths.co. g a bag of
mix; Stella McC uk pic n’
Caprice at the artney and
Electric in
Notting Hill; Jad
Jagger leaving e
party in Mayfaira
.

Wonder of
Woollies reborn
on the world
wide web
Julia Finch
City editor
Woolworths, one of Britain’s most famous
retail names, today makes a comeback as
an online store selling everything from its
trademark pick’n’mix sweets to Ladybird
children’s clothing.
The new woolworths.co.uk website will
oﬀer a range of some half a million products in four categories – childrenswear,
toys, entertainment and party goods.
The familiar red logo, tweaked “for the
digital age”, has also been resurrected.
Pick’n’mix also gets a digital makeover –
becoming “click’n’mix”.
The 99-year-old Woolworths chain
collapsed last November as a result of
mounting debts and sliding sales. It has
been one of the highest-proﬁle victims of
the credit crunch and the recession. Some
800 stores were closed and 30,000 staﬀ
lost their jobs.
But in February the Woolworths brand
name was bought from the retailer’s
administrator Deloitte, for an undisclosed
price, by the Barclay brothers. The reclusive duo also bought the Ladybird brand.
Their other business interests include
ownership of the Daily Telegraph.
The new Woollies is now part of the Barclays’ Shop Direct mail order and online
retailing empire, which includes Littlewoods, Kays, Marshall Ward and Great
Universal.
Under Sir David and Sir Frederick Barclay’s ownership these brands have built up
a big share of the fast-growing home delivery shopping market. Their web sales have
risen from 18% to 56% in three years.
Shop Direct is hoping the new online
Woolies will appeal to the family market and tap into the burgeoning trend to
h
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And we regularly
run major celebrity
launches and events
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D AV I D G A N D Y

Coe

Coe sets gold standard to
help brain disease charity
HE helped mastermind London 2012
but now Seb Coe has a new
challenge – to raise £1million for a
charity that helps sufferers of a
disease that killed his mother.
Lord Coe has set himself the target
for the Progressive Supranuclear
Palsy Association that cares for those
with the degenerative neurological

condition. His mother Angela died of
the condition in 2005. ‘It’s a hideous
disease and the degeneration takes
four years which is pretty
unpleasant,’ Lord Coe said.
He will be interviewed on stage by
Sir Michael Parkinson next Tuesday.
Tickets are £250 from Cameron.
Wood@pspassociation.org.uk
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AN EVENING With Sir
Roger Moore became
emotional as 1,000 fans,
including Bond girl Eunice
Gayson and Sir Tim Rice,
who wrote the lyrics to the
Octopussy theme, burst into
Happy Birthday after he
announced it was his 85th.
The star of seven Bond
films, Sir Roger revealed at
the Rose Theatre, Kingston
upon Thames, that he owed

A SPECIAL London 2012 edition
Mini has been touring the country collecting the signatures of
Team GB athletes — among them
cyclist Victoria Pendleton (pictured) and gymnast Louis Smith,
who interrupted their Strictly
Come Dancing rehearsals to sign
the car’s bonnet.
Other signatories include paralympians David Weir and Ellie Simmonds, boxer Anthony Joshua
and rower Anna Watkins.
In all, 15 medallists have signed
the bonnet which manufacturer
his career to Joe Graham, a
voice coach at Warner Brothers, who demanded: ‘Do you
think you are less equal and
less intelligent than everyone else?’ When Sir Roger
admitted he did, the coach
said: ‘That’s why you are 6ft
1in but only stand 5ft 10in.
And why you don’t open your
mouth properly to speak.’
Said Moore: ‘That man
changed my life.’

PS

BMW will preserve under varnish.
After 800 miles criss-crossing the
UK, the car will tonight be auctioned at a glittering fundraiser
thrown at The Dorchester by
Olympics chief Lord Coe.
Other guests include Sir Philip
Green, Sir Michael Parkinson,
singer Emeli Sande and Lord
Archer, who will auction the Mini
for the PSP Association. Sebastian
Coe’s mother Angela and my
distinguished predecessor Nigel
Dempster both lost their lives to
PSP, a degenerative brain disease.

THE BBC inquiry into Jimmy Savile’s
predatory behaviour at Television
Centre will find one area where the DJ
was singularly unsuccessful— with dance
troupe Pan’s People. Former dancer Babs Powell
worked with Savile from 1968 to 1975. Babs, 65,
married to actor Robert Powell, says: ‘My
relationship and that of the other girls with
Jimmy was entirely professional. I didn’t even
know where his dressing room was. What he did
was awful and it is a pity he is not around to
answer these charges. Though we were young,
maybe we weren’t young enough for him.’

Peace man

ence — would last a year at most.
elve years on, Gilley has seen the
unanimously pass Resolution
82, which officially designates Sepber 21 as that day of peace; he’s seen
sands of medical workers vaccinate

4.5 million children in Afghanistan over
successive years as a direct result of a
mutual ceasefire on the 21st by both the
Western allies and the Taliban; he has
visited 76 countries to press his case;
and now he is planning the biggest gath-

ering of humans ever recorded, and
anyone to stop fighting,” says
what he hopes will be the biggest global Gilley,“which was a pretty fundamental
reduction in violence, as an extraordi- flaw.”) He and two friends wrote literally
nary finale to the Olympics next year.
thousands of letters — then someone
The gigs Gilley puts on nowadays hap- suggested he write to British diplomat
pen at the O2 Arena — Razorlight, Eliza Sir Kieran Prendergast, one of the UK’s
Doolittle, Newton Faulkner, AfroReggae,
leading diplomats. “I worked it with Sir
Youssou N’Dour, Flawless, Yusuf Islam
Kieran for a long time until I was finally
(Cat Stevens), plus the English National sat in his office in New York.”
Ballet are appearing tomorrow for Peace
Gilley didn’t have the money for the
One Day (POD) as a launch concert for flight to the US to see Sir Kieran and with
the 2012 Global Truce campaign. Next
jaw-dropping tenacity phoned British
year Gilley and POD have two special
Airways to beg one for free. “BA have
concerts planned for the Cultural Olymflown me many times around the world
piad, including Sir Elton John at the for free. And not just me, all my team
Olympic Stadium itself. The man who
too. Without them, I honestly couldn’t
was once tormented at school for his have done this.”
stupidity, incidentally, also counts Jude
It took him 18 months of letter-writing
Law as a great mate and has a baby and working the corridors of the UN
daughter with partner Emilia Fox.
before an eventual meeting with Kofi
So what happened? How
Annan. But on September 7,
did one man do all this?
2001 — “the greatest of my
‘This is as
In person Gilley, 41, is slight
life” — he watched as the
and informal and a bit
enshrining the 21st
much about resolution
touchy-feely with a passing
as the International Day of
riots in
resemblance to a young
Peace was passed by the GenBjorn Borg. He speaks quieral Assembly. “I sat there
London as
etly but with a kind of intenalone, with my little camera,
conflict
sity verging on anger. As a
and it was a truly wonderful
child, unhappy at school in
moment. Annan was to give
anywhere
Southampton, he was a deep
a press conference about the
else in the
thinker who buried himself
resolution later that week. My
world’
in the TV news.
crew and I got there at 8am
“I was concerned and
and then, just as we began
frightened about what was
running the cameras, the first
happening in the world. My
plane hit the World Trade
mum and dad weren’t together, and that
Center …” It was September 11. The press
creates a bit of tension and makes you
conference never happened.
think about relationships generally. I
In Gilley’s 2008 film The Day After
was small, and dyslexic, and there was
Peace, 9/11 is a pivot. As a direct result he
a bit of bullying going on. All those
and Jude Law, whom Gilley met through
things catapulted together made me try actor Sean Pertwee, found themselves
to understand what the news meant.”
seven years later in Afghanistan, pushing
Partly as an escape, aged 12 he audifor the ceasefire that allowed the first
tioned for the West End musical Bugsy
mass vaccination of children against
Malone, and wound up getting the lead.
polio to happen. Far from giving up, the
Theatre and ballet school followed in
9/11 attacks made him “even more deterLondon, then a spell at the RSC, where mined to succeed, to turn this one day
he made many of the contacts that into an institution around the world”.
would later prove so useful for POD
Cynics however of whom there are

Friends in high
places: Jeremy
Gilley with
Sharon Stone
and, below from
left, supporters
former athlete
Linford Christie,
with his best
mate Jude Law,
actress Vanessa
Paradis and Kate
Nash

ABACA/ BARCROFT MEDIA

Victoria’s Strictly Mini-break

support him. Jeremy Gilley tells Alison Roberts what it took to make September 21 so special
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the UN’s International Peace Day, and celebrities and politicians line up to

But Law was more than just a
famous name in Afghanistan,
insists Gilley.“All the running
around, all the meetings, Jude did
with me. It was a real gamechanger because suddenly everybody was interested.”
Gilley has found himself in
real danger on occasion, not

least in the Democratic Republic of
Congo when he came face to face with
child soldiers. In Somalia he was hospitalised for three weeks. When I ask what
the hardest thing about the past 12 years
has been, he replies, “… the incredible
intensity, physically and emotionally,
of working 12-hour days every day and
of my body just giving up”.
Having a daughter, 11-month-old Rose,
means he won’t travel for months on
end any more — though he still expects
to visit 20 to 30 countries in the next
year, including Somalia, to promote the
2012 campaign. Gilley met Emilia Fox,
with whom he lives in Richmond, at a
POD concert just as her marriage to
Jared Harris was falling apart. He
squirms when I ask what it’s like joining
clan Fox, and blusters about liking to
meet the press with Law in tow because
no one’s interested in him then. Being
a father is just the best, he says instead.
“For the first time in my life there’s
something more important than me.”
Nowadays Gilley has many important
friends, and a recent conversation with
the former UN envoy to Afghanistan and
special adviser to the Secretary General,
Ambassador Lakhdar Brahimi, has
sparked a new touchpaper. “I asked him
what he would do to rally people around
the world to Peace Day 2012, expecting
him to say, lobby governments, talk to
leaders … Instead he replied, ‘Go
straight to the social media, Jeremy.’ I’m
guessing he, like everyone, has learned
some lessons from the Arab Spring.”
So that is what Gilley will do. Next year,
a Facebook and Twitter campaign will
begin. He says that in Afghanistan on
Peace Day 2007, the UN Department of
Safety and Security recorded a 70 per
cent reduction in violence — a statistic
reached by looking at hospital admissions and violent deaths. “If we can do
that there, surely we can do it anywhere,” says Gilley. “That’s the logic
behind Peace Day 2012 … And if we can
do it for a day, perhaps we really can
start changing the culture of war to a
culture of peace. Because we can’t just
give up on that eight-year-old in Newham, can we?”
O Peace One Day Celebration 2011 is at
the O2 Arena tomorrow night (peaceone
day.org and tickets from theo2.co.uk
and 0844 856 0202)

What we deliver...

— Bold, fully integrated, creative campaigns that translate into news, discussion,
awareness and ultimately profitability and business success
— Influencer alignment
— Perception and issues management – including crisis and damage limitation
— Events
— Journalistic thinking and a dynamic and passionate approach to
everything we do
— Measurement and evaluation to prove that we’re achieving results
— Extensive contacts from print and broadcast news desks, to lifestyle editors,
bloggers, women’s lifestyle press and men’s titles
— A desire to create stand out for a brand, industry leader or product
— Happy clients

But don’t just take
our word for it...

—
Aiden Radnedge
Senior News Reporter
Metro

‘‘

—
Richard Holt
News Editor
Telegraph.co.uk

‘‘

I’ve always found the good, good people
of Golden Goose PR a pleasure to deal
with, speak to and hear from – friendly,
fun, lively and imaginative... They always
present us with great ideas, never call
when we are on deadline and always
provide great news stories for Metro.

‘‘

Golden Goose PR has consistently provided
us with great stories that work very well
for our readers. As a company they have
always been great to work with and they
instinctively understand the sort of content
we are looking for.

‘‘

—
Maria Lally
Contributing editor
Grazia

‘‘

—
Hugo Greenhalgh
Special reports editor
Financial Times

‘‘

Golden Goose PR is an absolutely brilliant
agency – definitely one of the best I’ve
worked with. They’re passionate about
their clients, they constantly feed me great
stories, and they’ve always been lovely to
work with.

‘‘

Golden Goose has helped me on numerous
occasions to scoop the competition. I use
them not only to aid me with the practical
elements of stories I’m writing, but also as
a sounding board – generating leads and
ultimately more stories in the process.

‘‘

‘‘

Golden Goose PR stands head and
shoulders above every other PR agency
I’ve worked with when it comes to
receiving health and fitness information.
At Men’s Health I am inundated with
approaches from hundreds of PR agencies,
but I always have time for Golden Goose.
They understand how brands operate
in a crowded and complex market. They
are always contactable, friendly and
understanding of deadlines. They do
not inundate with press releases, but
the communication I do receive is of the
highest standard.

‘‘

—
Dan Jones
Columnist, Evening Standard
Writer, Men’s Health

And some from
our clients...

‘‘

‘‘

Outstanding creative brilliantly
executed and with a lasting positive
commercial impact.
—
Matt Peacock, Group communications director
Vodafone

‘‘

‘‘

The Golden Goose team are creative,
very very good at their job and fun to
work with.
—
Brendon Gore
Former head of European PR, Samsung

‘‘

‘‘

Golden Goose PR’s idea transformed
Sea Containers into the most talked
about building on the Thames during
the biggest Royal celebration since the
Coronation. This was a history making
campaign, which people have seen all
over the world.
—
JJ Offer
Asset manager for Sea Containers

I was always deeply impressed by the Golden Goose team’s media relationships,
influencer engagement, creativity, attention to detail, flexibility and commitment
to delivering results – in many ways they are significantly more
capable, effective and efficient than most of the large PR agencies
I have worked with.

‘‘

‘‘

As Senior Brand Manager for Pantene Pro-V UK/IRL and as leader of P&G’s
global lifestyle fragrances business, I have worked with Golden Goose PR on
several occasions such as local UK PR and consumer engagement events for
Pantene Pro-V and on the conceptual development of a special campaign to
celebrate the 10th anniversary of Naomi Campbell fragrances.

I have repeatedly recommended Golden Goose as one of the best Boutique
PR Firms I know, and intend to closely collaborate with the Golden Goose team
also for my newly founded specialty consultancy ‘brandertain.com’.

—

René Dominik
Senior Brand Manager Pantene Pro-V UK/IRL – 2005/2006
Associate MD Global Lifestyle Fragrances (PUMA/James Bond 007/Christina Aguilera
/Naomi Campbell/Bruno Banani/Avril Lavigne/Gabriela Sabatini) – 2007/2011
Leader Market & Operations Team P&G Prestige D/A/CH – 2011/2012

Get in touch...

Miki Haines-Sanger
miki@goldengoosepr.com
+44 (0)7900 690 574
www.goldengoosepr.com

Harriet Vocking
harriet@goldengoosepr.com
+44 (0)7787 446 155

