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(L During my ‘Journey to 2012’ fundraiser
for the PSP Association, Golden Goose PR
Impressed me with their hard work
and professionalism. The publicity they
generated for the charity before and after
the event exceeded our expectations. 77

Lord Coe
Chairman of the British Olympic Association
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We stole the show
at the Jubilee
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OUEEN SIZE LARGEST EVER FAMILY PICTURE INSTALLED BY THAMES FOR CEREMONIAL PARADE

Jubllee sends royals’
popularlty soarmg

pollrevealed
Italso shows the huge popularity of
the Duke of Cambridge among young
Britons, wummmm nhalfof women
aged up 10 34 believing he should
becomerhenexlklng

jan poll found that 69

o cont belesed et would be
worse off without a monarchy, com-
pared the

opposite. ince of! Only  24-year-olds to 45 per cent of those  per cent groups, and i the lower I,
‘The 47-point margin is the largest  believe the crown should skip a gen- 10 per cent believe Britain should

believe William  Asurvey by MoneySupermarket eti-
has asked the question since 1997,  tion. ‘More men than women - 43 per cent sh i become e o monareh, e Behone i open nd 5523 millon
i per celebrating the Diamond Jublee,

lowing the death of Princess Diana. 39 per cent believe Prince Charles  become ki
Should| while 48 per

The

ITSA
WRAP

mzwm TO A GLORIOUS 2012
5. Jessica Ennis, Mo Farah,
Ay vy ameptory Fonel i e ctrations

MA’ANLS
LENGTH

bseils in front of the Queen’s face
h.pﬂyﬁu ﬁm hing touches to the largest ever
photograph ofﬂlelhvlyu Family.

Jubilee.
Brits are set to spend E823MILLION celebrat-
ing next month’s event, research
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We're the go-to
agency for
sustainable news
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Red Nose company leads way with
food-safe plates from recycled bottles

THE company behind the first plastic
rulers, fake pearls and Comic Relief
red noses has had yet another
breakthrough - food-safe cups and
plates made from 100pe-recycled plastic
bottles, lids and milk cartons, writes
Louisa Peacock.

Invicta Plastics has beaten global
compelition to create the first rigid and
durable products made wholly from
plastic bottles, lids and milk cartons,
following four years of research and
‘millions of pounds of investment.

e low-cost, injection-moulded
items are free from stabilisers and
“new” polymers — helping to protect
the world’s natural resources - and can
be used to make anything from cups
and tableware to toys, marketing
products, fashion accessories and
educational equipment, the company
sai

Coca-Cola, a long:- standmg client of

out of the material. Other retailers,
including Asda, are said to be exploring
the potential of the invention.

Lady Onslow, chief executive of
Invicta, which also counts Unilever and
Reckitt Benckiser among its clients, said:

GOOD ££88
NEWS £L8
BRITAIN

Read the latest news of companies

thriving despite the downturn
telegraph.co.uk/finance

“Itis our mission to work with major
brands to spread the word, help protect
the world’s natural resources, save our
customers and the consumer money and
reduce carbon footprints.”

Invicta, is among the firs
test the new products, malun a senes
of brightly coloured Coca-Cola glasses

Many i
conscious of their carbon footprint,
already use a blend of new, or so-calley

“virgin”, polymers with recycled
polymers, but the split can be as litfle as
95pc virgin to 5pc recyeled.
nowles, sales and marketi

director at Greenpac UK, which develops
green packaging,said no business

should ever have to use virgin polymers
again for thes types of products.

*This puts Bitain yers abead of other
injection moulders,” he said. “T
processes make moulding in recycled
materials very cost effective and can
lower carbon footprints significantly.

ey also radically reduce resource
depletion because they can be recycled
time and time in.”

Invicta can trace its roots back to 1946,
when it invented a polymer and rubber
mix to create durable soles for military
boots. It went on to invent the first
plastic ruler and fake pearls.

During the 1980s and 1990s, Invicta
produced the first red noses for Red
Nose Day - a contract it now hopes to
win back by offering red noses made
from 100pe-recycled plastic bottles.

The Countess
of Onslow, chief
executive of
Invicta, with
recycled cups

Recycling/
Coca-Cola tests
Invicta’s cups

By JAMES THOMPSON

The beverages giant Coca-Cola is
testing the world’s first drinking
cups made from recycled plastic
‘water bottles ahead of a potential
launch of the branded products
next year.

Invicta Group, the Leicester-based
plastic manufacturer, is also working
with the grocer Asda on the use of
recycled bottle tops and milk cartons
tomake merchandise, such as
collection boxes, for sale in its stores.

Invicta said the breakthrough had
taken almost four years of research.

The Countess of Onslow, the chief
executive, said: “Never before have
regular plastic drinking bottles, bottle
lids and milk cartons been given a new
life, such as becoming high-quality
low-cost injection-moulded cups,
plates and tableware, toys and
marketing products, fashion accesso-
ries and socially responsible educa-
tional equipment in every colour
without some sort of virgin polymer or
stabiliser added - untilnow.”
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We launched the test
for the ‘Ginger Gene’



The Daily Telegraph

‘Ginger gene’ test
to prevent fathers
from seeing red

By Nick Collins, Science Correspondent

IT is the DNA test that would prevent
any suspicion falling on the milkman

GENETICS

Test detects

should a child be born with an
unexpected shock of red hair.

Scientists will be offering couples
saliva tests to see if they carry the “ginger
gene” at an exhibition next month.

About four in 10 people are thought to
carry a variant of the MCIR gene that is
responsible for red locks, despite not
being flame-haired themselves.

The test, available at the Who Do You
Think You Are? Live exhibition at London
Olympia, should mean that a future red
head in the familv would be no surnrise.

ginger DNA
for parents

COUPLES who want to know
if they could have ginger
babies are being offered red
hair-detecting DNA tests.
Ginger gene carriers can

harra madhand hahina Avran if

Bailg=3;~iﬁt4mﬁl

DNA test that reveals whether you carry the ginger gene

COUPLES are being offered
DNA tests to see if they are car-
rying the ‘ginger gene’.

Organisers of a heritage show
are bracing themselves for an
influx of couples keen to dis-
cover if they could produce red-
headed children.

Carriers of the gene variant can
have ginger children even if neither
parent has red hair.

A simple DNA test, available at
the Who Do You Think You Are?
Live exhibition at Olympiain Lon-
don next month, can identify car-

Daily Mail Reporter

riers. Dr Jim Wilson, chief scien-
tist at BritainsDNA - the ancestry
company behind the test - said:
‘Through a simple saliva test to
determine deep ancestry, we can
also identify whether an individ-
ual is a carrier of any of the three
common red-head variants in the
gene MC1R.

‘This means that families can
carry a variant for generations, and
when one carrier has children with

another carrier, a red-headed baby
can appear seemingly out of
nowhere.’

It is estimated that about
four in ten people carry the red-
head gene variant without having
red hair themselves - accounting
for many surprise births of babies
who are red-headed.

About 40 per cent of men and
women in Ireland carry a red head
variant, but only 10 per cent have
red hair.

In Scotland, just over 30 per cent
are known carriers and up to 13 per

cent have red hair, while in Eng-
land only 6 per cent of people have
red hair.

On the Continent, only about 1.3
per cent of people are red-headed,
getting much rarer heading
towards the south-east.

When counting the entire world
population only just over 0.5
per cent (one in 200) have
red hair, which is nearly 40million
people.

About one in four of the children
of two carriers will be born with
red hair and half will themselves be

carriers. Half of the children of a
carrier will also inherit the variant,
even if their other parent is not a
carrier.

Recent research indicates mil-
lions of Britons carry ‘silent’ genes
for redheadedness.

While this does not turn their hair
ginger, it may expose them to a
range of increased health risks that
afflict redheads.

These can include increased sen-
sitivity to pain, skin cancer, Parkin-
son’s disease and even Tourette’s
syndrome.




We fired Angry Birds
at the showDbiz press
with Samsung
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We got great arts
and culture PR
for Terry O'Nelll
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eature

‘[ only take pictures of people I fancy’

As anewexhivition of Terry ONeill legendary photographs opens, he explains why he isnit excited by any of today’s stars

Celia Walden
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SPOTLIGHT
ONA
GOLDEN AGE

Celebrity snappers with telephoto lenses have killd the art
of the honest portrait, writes Dho[ocvabhev 'remm‘NelI
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THEATRE

WASTED

A drama by acclaimed
performance poet and rapper
Kate Tempest, also known for
her music with band Sound
Of Rum, about three old
friends on one life-changing
day in the parks, raves and
cafés of South London

Until May 19, Roundhouse.
www.roundhouse.org.uk

OPERA

MADAM

BUTTERFLY

Anthony

Minghella’s

Olivier Award-winning
staging of Puccini’s opera,
mixing cinematic images and
traditional Japanese theatre,
returns to the Coliseum
Tonight and in rep until Jun 2,
Coliseum. www.eno.org

FREE
LONDON
TERRY O’NEILL:
INFAMOUS
A mixture of unseen
images and iconic celebrity
portraits, including Bridget
Bardot (pictured) and The
Beatles, taken by the British
photographer
Until Jun 8, Alon Zakaim Fine
Art. www.alonzakaim.com

|

It’s too late for me — I'm happy to leave being cool to Terry O’Neill

hen I was younger
Twasted alot of
time wishing that I

as cool. It was never
going to happen. I'm the
sort of person who only
has to put on a new tie for
a posh lunch to discover at
the end of the meal that I
have dribbled gravy all
overit.
And when I'm in a self-
Hagellating mood. lush-
aking memories of
R d
uncool behaviour come
flooding back. Did I really
‘mistake Dora Bryan for

Lauren Bacall at a first-
night party and ask her

about her memories of
Humphrey Bogart? Did I
really wee all over my
shoes when Max Hastings,
then the terrifying editor of
this paper, loomed up next
to me in the ofﬁcc gents
and barked:

impatient schoolmaster

grilling a grubby schoolboy

about his homework?
Reader, in both those
cases, I confess that I did.
Yet strangely, I don’t

Bardot in Terry

Brigitte
O'Neill’s superb exhibition

resent those who are cool,
or even envy them now
that I am deep in middle
age. There is something
comforting about
muddling your way
scruffily through life, and
not feeling you have got to
puton an actall the e
How tiring that must be.
For anyone who likes
gazing at cool people,
however - and in this
celebrily-fixated age when
fame has become the new
zel ion, who doesn't? - I

highly recommend Tetry
O'Neill's superb exhibition

Infamous at the Alon
Zakaim gallery in Dover
Street, London W1.

There’s Brigitte Bardot
in her glorious prime, with
the wind blowing her hair
overherface anda

estive cigar between
R e
Sinatra attracting the eyes
of everyone as he strolls
down the boardwalk in
Miami with his frightening
minders.

There are the Stones and
the Beatles, bursting with
hope and youth at the start
of their careers, and there’s

dear David Bowie posing
in a ridiculous titfer that
only he could get away with,
alongside a huge Great
Dane.

‘This was a promotional
shot for his Diamond Dogs
album, and the moment.
when the dog, which had
been sitting quietly beside
Bowie, suddenly reared six
feet inlo the air, barking
madly, terrified everyone

e studio except Bowie,
who didn’t even flinch, and
O'Neill, who got the money
shot. perfectlyin focus.
Now that really is cool.
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We product placed
for Robinson Pelham



Followus on Twitter
@standardnews

HUMPTY DUMPTY SITS ON A WALL AMONG 200 DESIGNS AS CAPITAL AIMS TO BREAK RECORD

cracingsignt:
comeof hecers
potters ek
Fark by Tower

Bridgeoday

Ready for the great London egg hunt

SOMETHING
BORROWED

Kate'sveil washeld in
place by a Cartier halo'
tiara, given tothe Queen
asanigth birthday giftby
herownmother. Her
eartings,agiftfrom her

engagementring, too.
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We made the nation
smile on Blue Monday
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6 Daily Express Monday Jan

Give some
help and
be happy

HELPING someone in need
is what makes us most
happy, a survey reveals.
An unexpected
compliment comes second
followed by listening to the
sea, sitting in the sunshine
and listening to music.
Our favourite food and
hearing laughter are next.
Winning money only
comes eighth in research
conducted to cheer us all
up today - “Blue Monday”,
said to be the most
miserable day of the year.
A walk on the beach is
ninth and a snowball fight
is tenth.

Power

Most mood boosters,
therefore, can occur at any
time and cost nothing.

Christmas debt, bad
weather, higher taxes and
broken resolutions conspire
to make the third Monday
the unhappiest day of the
year, psychologists say.

Charity Action Aid,
which combats poverty in
developing countries,
commissioned the study of
1,000 people.

Richard Turner, of Action
Aid, said: “No matter how
broke or cold we are in the
first few weeks of January,
we all have this incredible
power to make each other’s
lives better and it costs us
absolutely nothing.”

Blue Monday: so bad they named it twice

TOMORROW has become known as Blue Monday,
supposedly the most depressing day of the year. Or is
it? In the past few years, both January 17 and 24 have
had the title, based on a “mathematical” formula that
factors in bad weather, post-Christmas debt and
broken New Year resolutions.

“There is a debate over the date,” said Blue Monday
creator, Cliff Arnall. “In 2005, it fell on January 24, but
technically it is the third Monday in January. This
year will be worse — there is increased Vat, crazy fuel
prices and frankly nobody’s job is safe.”

‘Whatever the day, expect plenty of PR stunts.
‘Tomorrow, Action Aid, the poverty charity, is running
a “Happiness Bubble” in the City. It will attempt to
cheer up workers with cupcakes, giant Lego flowers
and free “aura” paintings. Next Monday, January 24,
‘Which Budget, the flight search engine, is preparing
for a “significant increase” in the number of holiday
searches in response to Blue Monday.

Say it and they will come.

The Daily Telearaph

4,447

On 17 January, ActionAid had 4,447 visits
to its website, a 104 per cent rise on the
previous Monday.

2,905

On the same day, there were 2,565 active users
on its Facebook page.

‘People started to
associate ActionAid
with happiness’

Patricia Lima, former head of PR at ActionAid
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We launched a
world famous
online community
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DATING
Not-so-virgin Mary

An internet dating auction has been
kicked off eBay. BeautifulPeople.com
encouraged punters to bid for a date
with a young lady dressed up as a

So,who reigns as the beauty
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Beauty
in the

eye of a
website

pitch, says Matthew Goodman

25.10.09
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Beauties-only site sets

anday June 21 2010 EBITA @©
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prizes good looks above everything else

to a controversial fertility website that

I will do anything to
have a beautiful baby
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And as for the
‘men? Not so much.

said ‘could fair dinkum stop your
heart in the street’,

period is one of those

inevitable facts of life.
Serves these arrogant

sorts right if you ask me!

models, above. It then tried to
auction off dates with Mary
and Joseph on eBay.

dressed and although Mary is
busty, she has just given birth.”
How holy inappropriate.

S who g baid i s 209 T an
e with his emotions. | Know the

JOHANNA PAYTON
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We ran four
consecutive campaigns
for Samsung

and breast cancer
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Attraction: Katherine Jenkins

Organisers on song
for pink ribbon event

TO London’s Westfield shopping
centre, which should be recession-
free today.

It's hosting the Samsung Pink
Ribbon Breast Cancer event.
Plenty of champagne and cake on
offer (at last year's event one of
the glasses had a diamond in it)
and organisers are going to be
auctioning off a crystal encrusted
laptop - Samsung obviously.

Allthat and Katherine  lenkine

THURSDAY 14 OCTOBER 2010

Facing up to breast cancer with new Venus

Artwork made
0f 1,096 photos
to be auctioned

Sophie Goodchild
Health Correspondent

ACTRESS Olivia Grant and socialite
Henry Conway are among hundreds
who have contributed to a giant art-
work for breast cancer awareness.

= =
Raising awareness: Grant and Conway
appear in the artwork, circled right

part because of her family’s history.
The 27year-old, from west London,
said:

has recreated Borticllis Venus wsing

cer ~and particularly the importance
theloss

graphs including the faces of people
affected by the disease. It will be auc-
tioned to raise funds.

Singer Alexandra Burke will unveil
the 6ft by 5t installation today for the
Everyone Is Art project involving 17
European charities such as Break-
through Breast Cancer. The aim s to
improve early detection rates.

Atotal of 1,

of my great aunt, 1 fee] s(mngly about
the work of Breakt]

About300men ayear are diagnosed
with breast cancer in the UK and Mr
Conway said he wanted to highlight
how the disease affects both genders.

He said: “I have had twogood friends
very sadly lose their battle with breast
cancer over the past few years. Alot of

whichrepresentsthe number of women
diagnosed every day with breast cancer
in Europe. Twenty of these photos will
beshown on the bigscreenat Piccadilly
Circus this month as part of the Sam-
sung More Than Talk European Breast
Health Awareness campaign.

Grant, who appears in the film Mr
Nice, revealed she was inspired to take

dle-aged women but that'sust not true
— one of my friends was a 27-year-old
girland the other a 28-year-old boy.”
% A charity has donated £10million
to help build Britain’s most advance
cancer centre. The money from Mac-
millan Cancer Support will help fund
the £100million unit at University
College Hospital.

Personal stories: the new version of Botticelli's Venus is made up of hundreds of pictures of people affected by breast cancer

BARNHAM BROOM

Pink is the
colour of
Sarah’s

cancer quest

ambassador for the charity she has SAR
e
Sarah Softley, 45, from Barnham :ﬂch one
disease herself, but three of the friends
people closest to her have all survived getting
pe e,
Her :r:mdmamev sneua Hughes, me hard,
‘beat the disease befc e died a few and mﬂlﬂ'
o e o R
P T N e e

s fouched something that I'm ol (0 kocp

M Sty deeply, wnd el s Somms i the ture. . hink

a0 she decided {0 hold a Think Pink  company should o something for

charity ball every two vears fo raise  charity

funds for cancer charitis. “By campaigning, we don't just
The four evntsshe as held since e mones o ls e pespl 0 do

then have raised more thar

‘A ths rars evomt, helg ot olney  canons i diaimosed e o

Hall, near Norwich, was attonded by  survive it. And men also got broast
more than 370 peopie. cancer, which is something to

Nirs Softley, who runs her own  remembor”
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We targeted teens and
20's for Themuse.tv
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We got wipe-out
consumer and national
news press launching
Woolworths.co.uk
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I love
Woolworths
.co.uk!

Woolies bags
a seat among
online retailers

Picn'mix is returning, courtesy of Shop Direct which
has bought the Woolworths name, says Harry Wallop
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Roll up, lies chief

Woolworths bids to rise again from retail ashes

any,  THERE Woolies
i its off
Jaunch of Woolworths. Mark Newt partsofthe
Jones,

the Woolies revival online, vows: “We wil
make aprofitwithin a year.” Woolies' head-
office team, which will run the entire
operation, consists of just 10 people —

business. ity Sp
demand there will be for a £2999 climbing

Wildebeest children’s play centre. It available
elsewhere —at activetoys.co.uk ~ for £350less.

pare retail
chain employed - yetit will stock more than

®MOST s i
the return of “pic’n’mix”. Not 50 good for

average 8000 fora Woolies store.

It’s click 'n” mix
as Woolies is
reborn as an
online store

100,000 shoppers visit new website

never achieve with a high
Sireet business but can do
online, We're aiming o creatc
a fun, fomily web experience
which Keeps o geing betier

et crBereao

TS closure brovght bout the
end of almost 100 vears of
reailhisory and was viewed
asa clearsign ofthe effects of

“"Retail experts said the

P 14,500 inan
eBay auction for the last bag though.

Woolworths

resurrected
in cyberspace

/OOLWORTHS, which collapsed into
administration at the end of last year;
has been resurrected as an online
retaller, writes Rupert

The site, which has the
Woolworths.co.uk name, was
relaunched yesterday after being
bought by Littlewood’s parent, Shop

It will focus on children, selling the
popular Ladybird clothing range, toys
and the trademark ‘pic ’n’ mix’ swe

Tmade famous by old Woolworths.
However, the sweets have been
rebranded click ‘n’ mix.
More than half a million products
are being offered through the site.
It also has an entertainment store
selling video games, DVDs and CDs.

Already han 100,000 shoppers
have flocked to the site fo indulge ina
bit of

the recession on the hig

et
Bui six months on, the crowded retai marketplace
Woolworths brand has been Snd help i succeedwhere e
et neyonine Figh e ch
went Wit e g e
e o han bl 3 osts .hnahﬁ’.. * brand
‘million poguc e ot v some
i Lt Tl Sid Nick e

months a
Shop Direct chief executive, Mark
said: ‘Families wanted
Nete bring back Woolies as soon as
possible, so that's what we've done.

b mematonst
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Th:smr:was'un:dmm "Mir Newton-Jones said: will help “put the life back
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and party.”

He added: ‘Initially, each will have its
own checkout but this will become
one integrated checkout in the

Click 'n’
mix . . for
an online
Woolies

By CLODAGH HARTLEY

HIGH street favourite
Woolies is back from
today onwards
only as an online store.
And  Woolworths fam-
ous Pic ‘n’ Mix is now
Click and Mix — as shop-
pers can buy mixed bags
of sweets over the net.
The store will now sell
500,000 items including
its most expensive, a
£1800 swimming pool.

e firm went bust in
January after 99 years of
frading - putting 23,000
staff out of w

Home shoppmg giant
Shop Direct — owners of
Littlewoods, Kays and
Great Umversal — bought
the name in February in
a deal worth £10million.

Popular

Researchers spoke to
one million shoppers
before creating the new
online Woolworths  in
just 20 weeks.

It will focus more on
entertainment DV
CDs and ‘books ~ but
will keep popular
Ladybird iy clothing
range. There will also be
home and party sections.

And all the advertising
will be done over the net
via Twitter and Facebook
sites and

hop Direet boss Mark
Newton-Jones said:
“There is huge affection
for the Woolworths name
and we are bringing it
back 'in "a bigger and
better way.”

btt@dailystar.co.uk

YOU can imagine my nostalgic joy to
discover that Woolworths — the home of
nick and mix (one for me, one for the bag)

lives on.

3 Notting Hill; g:
'3 Jagger leavmg Py
barty in Mayfaj

All right, so | can’t feast on tangy cola
bottles while I'm browsing online at
woolworths.co.uk but everything else
from this culturally vital British shop is
present.

Wonder of
Woollies reborn
on the world
wide web

Julia Finch
City editor

Woolworths, one of Britain’s most famous
retail names today makes a comeback as

everything fromits
trademark pick’n’mix sweets to Ladybird
children’s clothing.

The new woolworths.co.uk website will
offer a range of some half a million prod-
ucts in four categories - childrenswear,
toys, entertainment and party goods.
The familiar red logo, tweaked “for the
digital age”, has also been resurrected.
Pick’n’mix also gets a dlgltal makeover -
becoming “click'n’mix”.

The 99-year-old Woolworths chain
collapsed last November as a result of
mounting debts and sliding sales. It has
been one of the highest-profile victims of
the credit crunchand the recession. Some
800 stores were closed and 30,000 staff
lost their jobs.

But in February the Woolworths brand
name was bought from the retailer’s
administrator Deloitte, foran undisclosed
price, by the Barclay brothers. The reclu-
sive duo also bought the Ladybird brand.
Their other business interests include
ownership of the Daily Telegraph.

The new Woolliesisnow part of the Bar-
clays’ Shop Direct mail order and online
retailing empire, which includes Little-
woods, Kays, Marshall Ward and Great
Universal.

Under Sir David and Sir Frederick Bar-
clay’s ownership these brands have builtup
abigshare of the fast-growing home deliv-
ery shopping market. Their web sales have
risen from 18% to 56% in three years.

Shop Direct is hoping the new online
‘Woolies will appeal to the family mar-
ket and tap into the burgeoning trend to




GOLDEN Goost PR

And we regularly
run major celebrity
launches and events
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DAVID GANDY

SARAH ANN MACKLIN

[ ] Victoria’s Strictly Mini-break

A SPECIAL London 2012 edition
Mini has been touring the coun-
try collecting the signatures of
Team GB athlete:

Picture: GETTY

Signed up: Victoria

s —among them
cyclist Victoria Pendleton (pic-
tured) and gymnast Louis Smith,
who interrupted their Strictly
Come Dancing rehearsals to sign
the car’s bonnet.

Other signatories include paral-
'ympians David Weir and Ellie Sim-
monds, boxer Anthony Joshua
and rower Anna Watkins.

In all, 15 medallists have signed
the bonnet which manufacturer

BMW will preserve under varnish.
After 800 miles criss-crossing the
UK, the car will tonight be auc-
tioned at a glittering fundraiser
thrown at The Dorchester by
Olympics chief Lord Coe.

Other guests include Sir Philip
Green, Sir Michael Parkinson,
singer Emeli Sande and Lord
Archer who will auction the Mini
for the PSP Association. Sebastian
Coes mother Angela and my
distinguished predecessor Nigel
Dempster both lost their lives to
PSP, a degenerative brain disease.

AN EVENING With Sir
Roger Moore became
emotional as 1,000 fans,
including Bond girl Eunice
Gayson and Sir Tim Rice,
who wrote the lyrics to the
Octopussy theme, burst into
Happy Birthday after he
announced it was his 85th.
The star of seven Bond
films, Sir Roger revealed at
the Rose Theatre, Kingston
upon Thames, that he owed

his career to Joe Graham, a *
voice coach at Warner Bmth—
ers, who demanded: ‘Do you ©

THE BBC inquil ’m.oJimmy Savile's
predatory beha at Television
Centre will find one area where the DJ

think you are less equal and : was singularly unsuccessful—with dance
less intelligent than every- : troupe Pan's People. Former dancer Babs Powell

one else?” When Sir Roger : worked with Savile from 1968 to 1975. Bab:
d ed he did, the coach : married to actor Robert Powell, say

That's why you are 6ft :
in but only stand 5ft 10in.
And why you don't open your
mouth properly to speak.’

Said Moore: ‘That man
changed my life.’

clationship and that of the other
Jimmy was e
Knaw ninere s dressing room was. What he did
was awful and it is a pity he is not around to
arswor thess charges, Though we were young,
maybe we weren't young enough for him.”

s, 65,

with
rely professional. I didn't even

Coe sets gold standard to
help brain disease charity

HE helped mastermind London 2012  condition. His mother Angela died of

but now Seb Coe has a new
challenge - to raise £1million for a
charity that helps sufferers of a
disease that killed his mother.

Lord Coe has set himself the target

for the Progressive Supranuclear

Palsy Association lhat cares for those

the condition in 2005. ‘It’s a hideous
disease and the degeneration takes
four years which is pretty
unpleasant,’ Lord Coe said.

He will be interviewed on stage by
Sir Michael Parkinson next Tuesday.
Tickets are £250 from ‘Cameron.

org.uk

with the e

Che Daily Telegraph
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What we deliver...
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— Bold, fully integrated, creative campaigns that translate into news, discussion,
awareness and ultimately profitability and business success

— Influencer alignment
— Perception and issues management — including crisis and damage limitation
— Events

— Journalistic thinking and a dynamic and passionate approach to
everything we do

— Measurement and evaluation to prove that we're achieving results

— Extensive contacts from print and broadcast news desks, to lifestyle editors,
bloggers, women’s lifestyle press and men’s titles

— A desire to create stand out for a brand, industry leader or product

— Happy clients
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But don't just take
our word for It...
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Aiden Radnedge tt I've always found the good, good people

Senior News Reporter of Golden Goose PR a pleasure to deal

Vietro with, speak to and hear from — friendly,
fun, lively and imaginative... They always
present us with great ideas, never call
when we are on deadline and always
provide great news stories for Metro. 77

- (L Golden Goose PR has consistently provided

Richard Holt : :

News Editor us with great stories that work very well

Telegraph.co.uk for our readers. As a company they have
always been great to work with and they
Instinctively understand the sort of content
we are looking for. 71
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i L& Golden Goose PR is an absolutely brilliant
aria Lally

Contributing editor agency — definitely one of the best I've

Crazia worked with. They're passionate about
their clients, they constantly feed me great
stories, and they’ve always been lovely to
work with. 77

- £t Golden Goose has helped me on numerous

Hugo Greenhalgh ; -

Special reports editor occasions to SCOO0pP the Competltlon. | use

Financial Times them not only to aid me with the practical

elements of stories I'm writing, but also as
a sounding board — generating leads and
ultimately more stories in the process. 71
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Dan Jones
Columnist, Evening Standard
Writer, Men’s Health

Lt Golden Goose PR stands head and

shoulders above every other PR agency
I've worked with when it comes to
receiving health and fitness information.
At Men’s Health I am inundated with
approaches from hundreds of PR agencies,
but | always have time for Golden Goose.
They understand how brands operate

In a crowded and complex market. They
are always contactable, friendly and
understanding of deadlines. They do

not inundate with press releases, but

the communication | do receive Is of the
highest standard. 77
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And some from
our clients...
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tt Outstanding creative brilliantly
executed and with a lasting positive
commercial impact. 77

Matt Peacock, Group communications director
Vodafone
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Lt The Golden Goose team are creative,

very very good at their job and fun to
work with. 77

Brendon Gore
Former head of European PR, Samsung
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£t Golden Goose PR’s idea transformed
Sea Containers into the most talked
about building on the Thames during
the biggest Royal celebration since the
Coronation. This was a history making
campaign, which people have seen all
over the world. 17

JJ Offer
Asset manager for Sea Containers
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LL As Senior Brand Manager for Pantene Pro-V UK/IRL and as leader of P&G's
global lifestyle fragrances business, | have worked with Golden Goose PR on
several occasions such as local UK PR and consumer engagement events for
Pantene Pro-V and on the conceptual development of a special campaign to
celebrate the 10th anniversary of Naomi Campbell fragrances.

| was always deeply impressed by the Golden Goose team’s media relationships,
influencer engagement, creativity, attention to detail, flexibility and commitment
to delivering results — in many ways they are significantly more

capable, effective and efficient than most of the large PR agencies

I have worked with.

| have repeatedly recommended Golden Goose as one of the best Boutique
PR Firms | know, and intend to closely collaborate with the Golden Goose team
also for my newly founded specialty consultancy ‘brandertain.com’. 3%

René Dominik

Senior Brand Manager Pantene Pro-V UK/IRL — 2005/2006

Associate MD Global Lifestyle Fragrances (PUMA/James Bond 007/Christina Aguilera
/Naomi Campbell/Bruno Banani/Avril Lavigne/Gabriela Sabatini) — 2007/2011

Leader Market & Operations Team P&G Prestige D/A/CH — 2011/2012
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Get In touch...

Miki Haines-Sanger Harriet Vocking
miki@goldengoosepr.com harriet@goldengoosepr.com
+44 (0)7900 690 574 +44 (0)7787 446 155

www.goldengoosepr.com





